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It's  "ASPIRIN"  Time! 

Winter  is  here  when  colds,  rheumatism,  neuralgia, 
toothache  and  other  pains  of  the  changing  season  start  the 
big  demand  for  "Bayer  Tablets  of  Aspirin." 

The  name  "Bayer"  positively  identifies  the  only  gen- 
uine Aspirin — Aspirin  prescribed  by  physicians  for  over 
twenty-one  years  and  now  made  in  Canada, 

Increase  your  stock  now.  Double  that  last  order. 
Get  ready  for  the   greatest  Aspirin    sale  you    ever   had. 

The  new  educational  Bayer  advertising  has  begun.  Nobody 
ever  dreamed  of  such  a  volume  of  advertising  before.  Your  own 
newspapers  are  getting  this  big  copy. 


Every  ad  sends  customers  to  you  for  genuine  Aspirin.  Give  them  only 
"Bayer  Tablets  of  Aspirin."  Don't  disappoint  them.  Have  all  three  sizes 
ready. 

Order  Double  Quantity  on  Our  Guarantee! 

No  chance  to  lose  because  we  will  redeem  "Bayer"  packages  for  price  paid 
any  time  you  say.  A  "Bayer"  display  in  window  or  on  counter  will  pay  bigger  than 
any  other  effort  you  could  make.     Write  for  a  "Bayer"  display  today.     No  charge. 

THE  BAYER  COMPANY,  Limited,  52  Sandwich  St.,  West,  WINDSOR,  ONT. 
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DON'T  MISS  A  SINGLE  SALE  THIS 
CHRISTMAS. 

THEY  WILL  ASK  YOU  FOR  "THE  BIG 
FELLOW."    IT  HAS  MADE  GOOD. 

THEY  WILL  ASK  YOU  FOR  "THE 
STANDARD,"  THE  POCKET  EDITIONS 
AND  THE  COMBINATION  SETS,  TOO. 
THEY  HAVE  STOOD  THE  TEST  OF 
TIME. 

BE  SURE  YOUR  ASSORTMENT  IS 
COMPLETE. 
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This  machine   does  what   no    other  receipt- 
printing   cash  register  can  do. 


1.  It  prints  the  merchant's  name. 


5.  It  retains  added  and  printed  records. 


2.  It  prints   the   price  of   each    article. ► 

3.  It  adds  the  items. 

4.  It  prints  the  total  of  all  items. ► 


J.  SMITH 
COMPANY 
10  MAIN  ST. 

0.17 
0.32 
0.48 
0.09 


TOTAL 

$01.06 


Copy  of  receipt 

printed  for  each 

customer 


It  also  does  other  important  things  for  merchants,  clerks, 

and  customers. 

We  make  cash  re^istets  for  every  line  of  business 

NATIONAL 

CASH    REGISTER    CO. 

OF    CANADA    LIMITED 
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Move  that  "Diamond  Dye" 
cabinet  "toward  the  front" 

MR.  DRUGGIST:  Carry  double  stock!  We  promise  you  this 
year  four  times  your  usual  Diamond  Dyes  sales  and  profits. 
Watch  this  greatest  dye  advertising  campaign  unfold  in 
your  city.     Now  started,  runs  all  year! 

Send  Gross  Order  — Get  One  Dozen  FREE 

Use  Dealer's  Order  Blank,  found  in  each  Dozen  Carton  of 
Diamond  Dyes  and  with  each  12  dozen  order,  get  One  Dozen 
Diamond  Dyes  free. 

You  make  $9.84    clean    profit   on  an 
investment  of  $13.56.      Order  today! 

THE  WELLS  &  RICHARDSON  COMPANY,  Limited,  Montreal,  Quebec,  Canada 
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Feeling  the  Pulse  of 
Canadian  Womanhood 

In  all  advertisements  of 


HYGLO 

2£anicurePiref)arahons 

that  have  appeared  in  magazines  throughout  Canada  has  been  an 

offer  of  a  small  trial  HYGLO  Manicuring  outfit  for  10  cents. 

Thousands  of  women  have  taken  advantage  of  this,  proving,  we  feel, 

the  interest  of  all  women  in  preparations  that  will  enable  them  to 

have  perfectly  manicured  fingernails  with  a  minimum  of  time,  trouble 

and  cost. 

These  sample  outfits  and  our  extensive  advertising  have  popularized 

HYGLO  and  created  a  demand  for  the  preparations  that  is  allowing 

dealers  handling  the  line  an  unusually  generous  harvest. 

Are  you  pocketing  the  profits  from  HYGLO  ?      If  not,  better  send 

in  your  order  to-day, 

Look  at  the  wholesale  and  retail  prices  and  figure  out  your  generous 

profits. 

Ask  about  our  complete  line  of  rouges,  face  powders,  lip-sticks  and 

COSMETIQUE. 

Wholesale 
per  doz.    Retail  at 

501  HYGLO  Nail  Polish  Powder   (tubes)    $3.00  $  .35 

502  HYGLO  Nail  Polish  Cake   (small)    3.00  .35 

503  HYGLO  Nail  Polish  Cake    (large)    5.10  .65 

504  HYGLO     Cuticle      Remover      and      Nail 

Bleach    3.00  .35 

505  HYGLO  Nail  White  in  jars    3.00  .35 

506  HYGLO    Complete    Manicure    Outfit    ....    12.00  1.50 

507  HYGLO  Nail  Polish  Paste   (pink)    3.00  .35 

508  H7GL0   Handy  Manicure   Outfit    4.20  .60 

560  HYGLO    Mascarine    for    Eyelashes    and 

Eyebrows,    in    black,    brown    and   blonde..      6.00  .75 

511  HYGLO    Compact    Powder    (flesh,    white. 
Rachel),    lavender      striped      box,      mirror, 

lamb's  wool  puff    4.00  .50 

512  HYGLO   Compact   Rouge    (dark,    medium, 

light),    as    above,  lamb's  wool  puff    4.00  .50 

513  HYGLO    Metal    Box    Compact    Powder, 

same  colors  as  511 — Mirror,  lamb's  wool  puff  4.00  .50 

514  HYGLO    Metal    Box      Compact      Rouge, 
same   colors   as   512 — mirror,   lamb's   wool 

puff    4.00  .50 

516  HYGLO   Combination  Compact  Rouge  and 
Powder,    lavender    striped    paper    box.    full 
mirror,    lamb's   wool   puff,    rouge   in   dark, 
medium,  light;  powder  in  flesh,  white,  Rachel  8.00  1.00 

536  HYGLO  Lip  Stick,  metal  slide  case,  dark 

and  medium  shades   .' .      2 .  75  ,35 

537  HYGLO  Lip   Stick,   paper  tube,   dark  and 

medium   shades    2.00  .25 

559    HYGLO    Eyebrow    Pencils,    metal    slide, 

black,    brown     2.00  .25 

Minimum    quantity    for    direct    shipment — two    gross. 

Discount:    2   gross,   15   per  cent.;   5  gross  or  more,   20   per 
cent.;   30  days  net;   2  per  cent.,  ten  days. 

Write  to-day  for  full  information.     jlddrcss : 

Harold   F.   Ritchie  &   Co. 

LIMITED 
Selling  Agent* 

10  McCaul  Street,  Toronto,  Can. 

GRAF  BROS.  Inc.,  Makers,  119-125  W.  24th  Street 

NEW  YORK 
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[(EATING'S  pOWDER 

Necessary    in    Every    Season 


To  keep  houses,  offices, 
factories  and  other  build- 
ings clean  and  sanitary, 
an  all-the-year  warfare 
must  be  waged.  If  it 
isn't  one  insect  pest  it  s 
another.     Keating's  "gets"  them  all — 

Flies  Ants  Bugs 

Fleas  Wasps       Cockroaches 

Mosquitoes    Beetles       Moths 

Recommend  it  to  your  customers,  display  it  in  your  win- 
dows and  on  your  counters.  It  will  pay  you  handsomely. 


Made  by  THOMAS  KEATING,  London,  England 

Established  1788 


SOLE  AGENTS  FOR  CANADA 

Harold  F.  Ritchie  &  Company,  Limited 

10  McCaul  Street,  TORONTO 


Advanced  Price  25s.  net. 


Chemists  23s. 


Reprint  of  Nineteenth  Edition 

SQUIRES 
COMPANION 

TO  THE 

BRITISH  PHARMACOPOEIA,  1914 

Published  by  J.  &  A.  CHURCHILL, 
7  Gt.   Marlborough  St.,  W.  1. 

The  Chemist  and  Druggist  says — "It  is  the  largest  British  book  of 
the  kind  whose  utility  is  recognised  equally  by  physicians  and  pharm- 
acists, while  it  is  also  distinctive  in  containing  information  that  is 
wanted  by  specialists  in  chemistry,  medicine  and  pharmacy.  It  main- 
tains its  unique  position  as  a  national  work  of  reference." 

The  Prescriber  says — "Neither  medical  man  nor  pharmacist  can 
afford  to  be  without  the  latest  edition  of  Squire's  Companion.  " 

The  Perfumery  and  Essential  Oil  Record  says — "This  useful 
volume  cannot  be  too  highly  commended." 

Leaflet  and  Quotations  on 
application 

SQUIRE  &  SONS,  LTD. 

413  Oxford  Street      -       London,  W.  1. 

Chemists   on  the  Establishment  of  The  King 
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Increase  Your  Sales  of 
COUCiH    DROr  J    BIGGER  PROFITS 

'""THE  attractive  box  in  which  these  cough  drops  Customers  already  know  the  value  of  this  little  "big 

are  put  up  actually  sells  the  goods.    The  cus-  value"  package,  for  it  has  been  widely  advertised, 

tomer  upon  seeing  it  instantly  realizes  "This  is  what  Just    order    a  trial  box  from  your  jobber  to-day. 

I  want."    You  lose  no  time  from  other  sales,  and  They  retail  at  a  popular  price  of  5  cents  a  package 

customers  do  not  get  impatient  waiting.  and  they  yield  you  a  handsome  profit. 

Canadian  Distributors: 

OLIVER-LEE,  LIMITED,  Selling  Service  Corporation 

95-97  King  Street  East,  Toronto 

MADE  IN  CANADA  BY  AROMINT  MFG.  CO.,  LIMITED,  TORONTO 
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Recommend  Beecham's  Pills 


because  this  famous  remedy  has  made  good  for  over  sixty  years, 
relieving  Sick  Headache,  Constipation,  Indigestion,  Bilious- 
ness,   Kidney  and    Liver  Troubles ;    it  is   the   largest 
advertised    of    any    medicine  in    the    world,    and 
enjoys  the    largest  sale  of    any  medicine  in 
the    world.       This  all    means  QUICK 
TURNOVER    and    GOOD 
PROFITS  for  you. 


„(<SS    PATENT  v'-\ 
/*>    PILLS.     * 

'PRICE  25  CENTS. 

Sold  by  »b.   Proprietor 

ST.    HELENS, 

\  LAWCASH1BE,    ESCIASB., 


EEC  HAMS  PIL 
AINT  HELEN 


The   satisfied  cus- 
tomer is  a  steady  cus- 
tomer, and  steady  custom- 
ers mean  regular  profits.      Get 
the    point?        Put    Beecham's    Pills 
on  your  push  list  to-day. 

Free  Material  for  Your  Store. 
We    will   be    pleased    to    send    you    on     request 
Beecham's   Help    to   Scholars,  Oracles,  Window  Dis- 
play, deoalcomania,  almanacs  and  show  cards. 

HAROLD  F.  RITCHIE  &  CO.,  LTD. 

Sole  Agents 
TORONTO,  ONTARIO,  CANADA 
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•  AND 
THEN     ONE 
DAY,    A  LIVE 
THOU&HT 
5TR.UCK. 

HIM 


MOKAL. 

NEVER  SUGGEST 
THE  lO^SlZE, 
ALWAYS  HAND 
OUT   THE  25^ 

BOX  OF 
CASCARETS 


Tell  Your  Clerks  to  Always  Hand  Out  the  25c  Size! 
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LUDEN'S  Cough  Drops 

The  way  Druggists  are  backing  up  Luden's  splendid 
advertising  is  most  gratifying,  and  those  druggists  who 
have  Luden's  are  finding  them  a  most  desirable  line — 
ready  sellers,  giving  satisfaction  to  their  customers. 
Fall  in  with  the  crowd  and  get  your  share  of  this 
profitable  business. 

This  year  Luden's  Advertising  will  be  the 
biggest  ever  given  to  any  Cough  Drops. 


CANADIAN  AGENTS: 


W.  G.  PATRICK  &  CO.,  LIMITED 


TORONTO  and  WINNIPEG 


Uncertain  Weather  means  Certain  Call  for  THERMOGENE 


Our  big  advertising  campaign  now  under  way  will  help  you 
to  secure  this  steady,  profitable  trade — for  your  customers 
will  know  and  ask  for 

*   CURATIVE  WADDING  ** 


l Vandenbroeck'^  Process 


— the  modern  scientific  method  of  fighting  chills  and   colds. 
A  light,  dry,  fleecy,  medicated  wadding,  that 

GENERATES  HEAT, 
gives  instant  relief,  and  cures  within  a  few  hours — 

Sore     Throat,      Grippe,      Chest     Colds, 
Neuralgia,  Rheumatism,   Lumbago,   etc. 


You   can   recommend  it — for  it  is  endorsed   by   thousands  of  doctors,   the   British    Red 
Cross,  the  Navy,  the  Army,  and  Hospitals  everywhere. 

Invented    by    the    famous    Belgian    chemist,    Yandenbroeck.  British    made    by    the 

Thermogene  Co.,  Limited,  Hay  ward's  Heath,  Eng. 

Canadian  Sales  Agents 

HAROLD   F.  RITCHIE  &  CO.,  Limited,  10  McCaul   St.,  TORONTO 
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CHAMBERLAIN'S 
tjf  Cough    Remedy 

his  known  in  homes  all  over  Canada  as 
a  safe  and  reliable  remedy. 
It  commands  a  steady  and  profitable  sale. 
It  is  well  advertised. 

These  are  some  of  the  reasons 
why  alert  dealers  are  keeping 
their  stocks  adequate  to  meet 
the  brisk  demand  in  the  season 
lying  ahead. 

Chamberlain  Medicine  Co. 

Toronto 


is  one  of  the  most  popular  Toilet  Preparation?  in  England, 
and  is  specially  suited  to  the  extremes  of  the  Canadian 
climate.  It  is  invaluable  for  preserving  the  Skin  and  Com- 
plexion from  the  effects  of  exposure  to  the  Sun,  Frost,  and 
Cold   Wind*,  and  alwari   (Sods  a  ready  sale  wherever  introduced. 

ADD  IT  TO  YOUR  STOCK  AND   INCREASE  YOUR  PROFITS  ! 

Sole  Proprietor*  : 

M.  BEETHAM  &  SON    -    CHELTENHAM,  England 


?I0N 
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Improved  Hypophosphite  Medication  in  two  forms 

WITH  SUGAR  WITHOUT  SUGAR 


Large  Size  . 
Medium  Size 
Small  Size     . 


S12.00  per  dozen 
.  S.00  per  dozen 
.   4.00  per  dozen 


Rapidly  becoming  the  leading  preparation 
of  the  Hypophosphites  in  use  in  Canada. 

Extensive  and  continued  sampling  to 
Physicians  has  brought  widespread  and 
increasing  response. 

Obtain  your  share  of  these  Prescriptions 
by  ordering  a  quantity  to-day.     Address: 

DAVIS  &  LAWRENCE  CO. 

MANUFACTURING    PHARMACISTS 

356  ST.  ANTOINE  STREET     ....    MONTREAL 


Lyman  Policy 

Reliable  Goods 

Fair  Prices 

Prompt  Shipment 

Careful  looking  after  enclosures. 
If  possible,  all  items  we  do  not 
stock  are  procured. 

Send  us  your  orders  and  prove 
our  policy. 

The  Lyman  Bros.  &  Co.,  Limited 

TORONTO 

WHOLESALE  DRUGGISTS 


Delivery  made  same  day 

SOLID  FRENCH  IVORY  LINES 


We  are  fortunate  in  being-  able  to  offer  a  part  of  a  Sf55,000 
factory  stock  order,  which  has  just  come  through  and  is 
now  at  our  warehouse. 

From  this  you  can  purchase  what  is  required  to  fill  up 
your  lines  for  the  Christmas  Seaspn. 


Hair  Brushes 

Hat  Brushes 

Mirrors 

Puff  Boxes  and  Hair 

Receivers  (to  match) 
Cloth  Brushes 


Military  Brushes 
Combs 
Jewel  Cases 
Manicure  Pieces 
Complete  Sets  in  Cases 
and  many  other  articles 


These  goods  are  solid  all  the  way  through — there  are  no 
seams  to  open  up — will  not  split  or  break — match  in  color 
and  stamped   "  French  Ivory." 

Most  dealers  know  our  lines,  and  let  us  say  that  every 
article  is  unconditionally  guaranteed. 

Prices  are  low  and  based  on  first  factory  costs. 
Order  by.  mail  or  call. 

—DOMINION  IVORY  CO.,  LIMITED— 

52  Bay    Street,  Toronto 

Telephone:   Adelaide  1226 
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nother 
Reminder 


This  is  the  season  when 
the  trade  is  considering 
stocks  for  the  coming 
year.  They  will  be  con- 
stantly scanning  the  ad- 
vertising pages  of  trade 
papers  for  hints  as  to 
what  are  the  best  lines 
to  handle  in  order  that 
they  may  cope  with  the 
greatly  increased  demand 
which  is  sure  to  spring  up 
with  the  new  year.  If 
your  goods  are  worth 
selling  they  should  be 
worth  advertising. 
Educate  the  trade  to  the 
advantages  of  stocking 
your  goods  by  using  reg- 
ular space  in 

THE  RETAIL  DRUGGIST 

OF  CANADA 
51  Wellington  West     -     Toronto,  Ontario 
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The  Drug  Store  Beautiful 

The  Jones  Sectional  Drug  Units  are  the  most  beautiful  specimens  of  the 
wood-worker's  craft. 

Manufacturing  in  quantity,  it  is  possible  to  make  selection  of  beautiful 
grained  wood  from  the  large  stock  of  lumber  we  are  able  to  carry. 

In  addition  to  oak,  we  carry  the  Units  in  Quartered  Gum,  "  the  wood 
beautiful/' 

Buying  in  Units  enables  a  small  initial  purchase  with  additions  as  required. 

Every  store  is  different,  as  hundreds  of  combinations  are  possible. 


Let  Our  Catalogue  Explain 


Jones  Bros.  &  Co.,  Limited 

DRUG  STORE  BUILDERS 
29-31  Adelaide  Street  West,  TORONTO 
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PERHAPS  you  may  wish  to  replenish  your  stock  of 

CHRISTMAS  CARDS 

We  can  supply  you  with  assortments  of  beautiful  designs 
ranging  from  2  He  to  15c. 

Xmas  Post  Cards,  60c,  $1.25  and  $3.00  per  100. 
Xmas  Seals  and  Tags,  $3.75  per  100  envelopes. 


GAMES  are  a  Profitable  line  to  handle 

New  this  season:  Baseball,  Table  Soccer,  Magic  Circle, 
Steeplechase.  Also  a  long  list  of  Standard  Games.  Send 
for  New  Catalogue. 


Pocket  Diaries 


useful  gift  for  the  Holiday  Season 


Also  manufacturers  of 
Office  Diaries. 


SEND  FOR  PRICE  LIST 


Publishers  of  Canadian  Almanac     74th  year. 

THE  COPP-CLARK  COMPANY,  LIMITED 

495-517  Wellington  Street  West,  TORONTO 


D.  0.  MoKinnon,  General  Manager 


Engl  is  h  Rep  rese  n  ta  t  i  ves 

Sll  ARLAN'D  &  CO. 

Eldon  Street  House, 
London,  E.  C.  2 


The 

RETAIL  DRUGGIST 

of  Canada 


Donald  McKinnon,  Advertising  Manager 


Publication  Office : 

51  Wellington    West 

Toronto 

Phone— Adelaide  6126 


PUBLISHED    ABOUT    THIRD    WEEK    OF    MONTH    PREVIOUS 

James  O'Hagan,  Editor 
Subscription  Rate,  $1.50  per  year  in  Canada,  Great  Britain  and  British  Colonies  ;  $2.00  to  the  United  State 


Suggesting  the  Extension  of  Xmas  Gift  Buying  in  Drug  Stores 

With  Christmas  knocking  at  the  door  Retail  Druggists  should  be  ready  for  early 
Gift  Sales — An  argument  for  pushing  for  Christmas  business — Some  suggestions 


CHRISTMAS  is  coming.  Within  a  few  weeks  we 
will  have  the  gift-buying  season  with  us.  Would 
it  not  be  well,  therefore,  for  retail  druggists 
to  prepare  for  this  sales  harvest  season  through  their 
advertising,  through  their  window  displays,  through 
the  various  avenues  of  suggesting  to  the  buying  pub- 
lie  that  their  drug  store  has  a  number  of  good  gift 
lines  from  which  to  choose  ideal  Christmas  presents? 

One  of  the  means  to  get  a  line  on  prospective  cus- 
tomers early  in  the  season  is  through  the  use  of  circu- 
lar letters.  The  jewelry  trade  circularized  their 
clientele  a  month  ago.  In  this  circular  letter  druggists 
should  get  away  from  stereotyped  styles,  and  get 
out  a  human,  heart 
and  sense  appealing 
letter  that  will  be 
read  and  remember- 
ed. Give  the  letters 
your  personality.  In 
some  cases  it  may  be 
necessary  to  write  a 
second  or  third  let- 
ter. Such  a  letter  will  get  the  druggist  in  touch  with 
new  customers  and  bring  him  closer  to  his  old  ones. 

If  it  is  true  that  the  early  bird  catches  the  worm  it 
is  equally  true  that  the  early  druggist  catches  the  cus- 
tomer. It  is  the  early  buying  customer  who  gets  the 
largest  and  best  selection  of  Christmas  gifts;  and  it 
is  the  early  druggist  who  gets  the  first  selection  of  his 
stock  for  the  gift-buying  season. 

Each  year,  prominent  retail  druggists  tell  us,  the 
number  of  early  Christmas  buyers  are  increasing,  al- 
though there  are,  too,  the  usual  number  who  wait 
until  the  last  moment. 

That  the  drug  store- has  a  number  of  good  gift  lines 
that  should  be  pushed  during  the  Christmas  season  is 
a  hint  worth  while  to  every  druggist.  No  up-to-date 
druggist  can  afford  to  overlook  the  possibilities  for 
profit-making  at  this  time.  Progressive  druggists  are 
agreed  that  the  Christmas  season  of  these  days  offers 
splendid  possibilities  for  boosting  the  year's  sales. 

But,  supposing  the  druggist  has  not  a  big  variety  of 
gift  lines  to  offer,  will  he  be  handicapped?  To  a  cer- 
tain degree,  yes;  but  the  wise  druggist  can  always  turn 
to  his  regular  lines,  other  than  drugs,  of  course,  to 
help  him  out  of  any  sudden  emergency.  Or  if  he  is 
Irving  out  the  Christmas  season  to  judge  its  possi- 
bilities, a  little  change  in  his  sales  talk  will  show 
him  what  the  Christmas  season  lias  in  store  for  the 
druggist  who  really  gets  after  the  Christmas  o-ift  trade. 

Some  druggists  who  fear  to  stock  heavily  or  Christ- 


mas lines  because  of  the  limited  sales  season  would 
be  well  advised  to  push  their  candy,  cigar,  perfumery 
and  .stationery  lines  as  gift  suggestions.  There  are 
a  number  of  items  that  can  be  pushed  at  Christmas 
time.  Look  over  your  stock  and  see  what  a  formidable 
list  of  gifts  are  made  up  with  very  little  effort  on 
your  part.  It  is  a  safe  wager  that  any  real  live 
druggist  can  find  enough  Christmas  items  in  his  pres- 
ent stock  to  fill  his  store  with  gift  suggestions. 

But  when  the  Christmas  trade  is  really  gone  after, 
then  added  sales  are  a  sure  thing.  At  least  that-  is 
the  opinion  of  those  who  have  been  asked  the  ques- 
tion as  to  results.     There  are  such  a  number  of  lines 

that  might  be  stocked 
with     profit     to     the 


druggist  that  the 
wonder  is  that  more 
druggists  have  not 
gone  after  this  busi- 
ness. Those  who 
have  done  so  are 
more    than    satisfied 

with  the  results.     Try  out  some  plan  or  scheme  this 

season  and  check  up  your  returns. 

=  "   "Hii''iiimminiiiiiHMiiiiiiin::Miiinri iiuiiii iHiiiiiiiiiiifiHmiiiiimiiiiiiiiiHmimiiiiiiiiiiiiiiiuiimiiiimiiic 

Playing  Cards  Present 
|     Opportunity   at    Xmas   Time 


■jii  rmiiiit  u  in  ti  mi  tin 


iiliiii.'iiliiliiiili,iilinitl:::,ii:- 


MAXY  retail  druggists  in  Canada  have  been  slow 
to  grasp  the  opportunity  of  making  money  by 
handling  goods  which,  although  not  strictly 
pertaining  to  drugs,  nevertheless  from  the  druggist's 
location  in  the  community,  are  as  necessary  to  the 
trade  as  water  "to  a  fish.  People  have  come  to  rely 
on  the  druggist  not  only  for  relief  from  all  physical 
ailments  but  for  filling  their  requirements  when  al- 
most anything  is  wanted  in  a  hurry.  We  are  now  en- 
tering upon  the  Christinas  season,  when  all  hearts 
are  light  and  money  flows  freely.  People  will  shortly 
be  honoring  their  friends  with  gifts,  and  the  drugg  - 
as  in  former  years  are  going  to  look  for  a  considerable 
slice  of  this  business. 

Many  Social  Affairs  at  Xmas.  Time 
During  the  Yuletide  season  parties  are  in  vogue  in 

almost  every  home.  ;,t  which  there  will  be  use  for  play- 
ing cards.  People  are  sure  to  be  short  one  or  two 
decks  when  making  their  arrangements  and  the 
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SUGGESTIONS  FOR  YOUR  CHRISTMAS 
DISPLAY 

Here   are   two  suggestions   for  Christmas  displays  made   by  Western   drug  stores.     The  top 
illustration   is  a  window  display  of  perfumes,   candy   and   fancy   goods   pu1    in   by  the  Saskatoon 
Drug  &  Stationery  Co.;  the  lower  one  shows   an    interior   display    and    arrangement    made    by 
>tt's  "W  innipeg  di  ug  store. 
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-  upon  them  whe  ■  n  1  hes  ■ 

a  in  a 
A  valuable  0] 

no  material 

if  you  do   no1  and   have 

on  hand  ;in  attractive  line  of  th<  which  will 

add   •     tin-  repul    tion  <  store   and   net  you   a 

iif    profit    as   well. 


Hints  for  the  Christmas  Trade 

B.    BOYD 

iimiiiiiiii'iuiiiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii'iiiim. 


CAMERAS  and  photographic  si  ive  now  be- 

come a  standai  d  u   i  he  retail  drug 

nd  every  live  de;  ■  value 

stantly  and  aggressively  pushing  these  lines  be- 
cause of  the  large  margin  of  profit  to  be  made  on 
the  annual  turnover. 

The  Christmas  season  will  soon  be  upon  us  and  the 
druggists  are  alrt  lining  to  turn   over  in  their 

some  ideas  Eor  the  featuring  of  goods  for  the 
Christmas  trade.  There  will  be  window  displays  to 
consider,  show  cases  and  counter  displays  must  not 
be  overlooked,  and  a  host  of  tit  her 'featuring  methods 
will  keep  the  dealers  in  a  quandary  from  now  until 
Christmas  time  to  know  what  lines  will  show  up  to 
greater  advantage  and  what  featuring  method  is  best 
adapted  to  different  goods  in  order  to  attract  the  larg- 
est number  of  possible  buyers. 

Camera  an  Ideal  Xmas.  Gift 

Mr,  Druggist,  your  opportunity  to  do  some  real  live 
selling  during  this  season  lies  in  grasping  the  idea 
that  photographic   got  ae  of   rlw   most    gener- 

ous, appropriate,  and  acceptable  of  gifts  and  should 
atured  strongly  in  order  that  the  maximum 
amount  of  returns  may  be  obtained.  I'  is  safe  to  say 
that  this  department  will  rank  high  in  producing  re- 
turns if  it  is"  looked  upon  not  as  a  side  line  but  as  a 
staple  product  and  the  necessary  time  and  forethought 


to  a   strong  feature  in  the  window,  if  pos 
bid   at   least   on   the  counter  or  some  othei 

A  Suggestive  Window 

Some  druggists  may   be  a   little  hazy  as  to  h 
proceed   with   a   display   in   this   line.     It    will   i 
necessary    to    go   to   any   great   expert  - 
clean  window,  a  few  catchy  show  cards,  well  arr 
stock,  and  you  can  leave  ti  he  public.     Here 

is  an  idea   thai  you  can  mo  I  sired, 

rate    your    window    in    a    r  a  'een    color 

uis'   shades   of  crepe    paper.      In    one 
■"  with  a  maul  li 
it.     Place  an  easy  chair  in  position  and  ne 
chair    a    table    on    which    have    an    open    photograph 
album.     A  neat  display  card  should  b(  ar  this 

on  which  mighl  be  the  words— "As  A  CHRISTMAS 
GIFT  THE  PHOTOGRAPH  ALBUM  is  [DEAL  IX 
THAT  IT  PROVIDES  BOTH  PLEASURE  AND 
AMUSEMENT  BY  RECALLING  THE  EVENTS  OF 
INTEREST  DURING  THE  YEAH  THAT  HAS 
PASSED,  THUS  RELIEVING  THE  MONOTONY  OF 
THE   LONG   WINTER   EVENINGS." 

At  the  hack  of  the  window  have  a  large  piece  of 
cardboard  cut  to  resemb'e  a  shield  and  under  a  suit- 
able headline  paste  your  best  collections  of  snaps 
Near  this  some  cameras  should  he  arranged  and  in  the 
centre  make  a  miscellaneous  display  of  a  number  of 
photographic  sundries  such  as  developers,  printing 
papers,  films,  etc. 

Give  Displays  the  Christmas  Touch 
Everything  should  be  given  a  Christmas  touch  anil 
all  show  cards  should  be  printed  in  the  Christmas 
colors.  This  is  a  window  layout  in  general.  Anyone 
who  is  planning  a  display  of  these  goods  will  find 
that  many  new  ideas  will  suggest  themselves  as  the 
display  advances,  which  will  lend  themselves  to  the 
spirit  of  the  Christmas  season. 

Jus1  as  soon  as  th  ■  trade  realizes  that  this  is  a  line 
that  sells  itself  and  that  if  the  goods  are  conspicu 
displayed  they  will  require  no  selling  talk,  for  goods 
ra'k  for  themselves.  Remember  these  goods  are  re- 
liable,  which  means  that  the  casual  customer  becomes 
not  only  a  regular  one  but  your  friend  as  well. 


miiiiiiiiniiiiii o 
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The  Possibilities  of  the  Small  Sale 

AX  opportunity  for  building  business  thrat  should  not  be  neglected  by  the  retail  druggist  is  that 
afforded  by  the  sale  of  small-priced  lines.  While  individual  sales  of  nick,']  goods  may  not 
mean    much    by    themselves,    there    is   no  denying  the  tact  that  in  tie  they  can  be 

developed  into  something  worth-while. 

Tlie  possibilities  in  this  direction  a  -e  simply  wonderful.  Consider  the  size  of  the  business  that 
the  Woolworth  Company  have  built  out  of  small  sales.  Have  you  ever  visited  one  of  their  stores 
and  particularly  noticed  the  volume  of  business  that  they  are  doing  in  small-priced  lines  similar 
to  many  which  you  handle?  Are  you  getting  all  the  business  possible  in  such  lines  from  the 
people   who  visit    your  store?     If  not.  whj 

Business   in   small-priced    lines   is  easy  to  ^et.    AH  the  dealer  has  to  do  is  to  display  them  exten- 
sively anil   in  .such  a   position  as  is  most  likely  to  get   the  attention  and  the  nickels  ami   dimes  of 
istomer.     .Main    dealers  have  hit  upon   lie'  excellent  plan  of  displaying  these  lines  on  or  near 
lin  serving  counter.    They  are  brought    to    the    attention    or    customers    while    waiting    ami 
is  passed  over  the  counter  to    them  ikely   to  invest  in   some  of  these  lines. 

See   thai   yon  >ur  share  of  this  business.     A  greal  'leal  of  it   is  secured  every  day  by  pro- 

gressive dealers.     Cash   in  on  the  opportunities  presented. 


.:  :' 
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Some  Pertinent  Observations 

By  D.  O.  M. 
aiiiimiimiiiiiiimiiimiiiiiiiHiiiii ■■■■■■ iiimiiiiiiii i iiraiimui i 

THE  DRUGGIST  AND  THE  DEPRESSION 

EVERYBODY  knows  that  there  is  a  general  depres- 
sion in  business  at  the  present  time.  Many  com- 
modities have  fallen  in  price  and  in  other  lines 
business  has  become  so  quiet  that  manufacturers  and 
dealers  in  such  lines  will  have  to  curtail  their  over- 
head "to  the  hone." 

At  such  a  time  there  is  danger  of  merchants  in  other 
lines,  not  so  seriously  affected,  becoming  too  cautious. 
The  present  conditions  do  not  warrant  alarm  or 
even  excessive  caution  on  the  part  of  the  retail  drug- 
gist. He  sells  for  cash,  so  is  protected  against  the 
Losses  from  bad  accounts  with  customers  thrown  out 
of  work. 

If  he  has  a  line  of  credit  from  his  bank  he  should 
plan  to  reduce  it  to  some  extent— to  as  great  an  ex- 
tent as  possible  without  curtailing  his  service  or  profits 
— to  some  extent  in  any  case. 

If  he  has  extended  credit  from  any  manufacturer  or 
jobber  he  should  reduce  his  credits  to  the  regular  basis 
as  rapidly  as  possible,  even  if  this  means  curtailing 
purchases  to  some  extent. 

Be  should  watch  expenses  because  lowering  costs 
should  be  accompanied  by  lowered  overhead. 

On  the  other  hand,  the  druggist  should  fight  even 
more  aggresively  for  business  than  when  general  trade 
is  booming. 

Remember  that  while  men  are  not  buying  pleasure 
cars  with  the  old  careless  spirit  of  a  year  or  two  ago. 
they  are.  as  a  rule,  still  earning  good  money  and  are 
able  to  buy  the  thousand  and  one  specialties  which  the 
progressive  druggist  has  to  offer. 

Keep  up  your  advertising  but  don't  make  too  big 
a  feature  of  cut  prices.  Everyone  knows  to-day  that 
the  slashing  of  prices  by  the  clothing  and  shoe  stores 
is  a  result  of  their  being  overstocked  on  a  falling  mar- 
ket. There  is  no  such  condition  in  the  drug  trade  and 
care  should  be  taken  to  prevent  people  thinking  such 
conditions  do  exist  in  this  trade. 

Keep  up  the  appearance  of  your  store  and  your  win- 
dows. 

It'  you  reduce  stock  for  any  reason  do  not  permit 
any  indication  of  it  in  the  appearance  of  your  store. 

Tell  your  customers  if  you  are  doing  good  business. 
A  cheerful  note  is  doubly  welcome  at  a  time  when 
others  are  singing  a  doleful  tune. 


There  are  some  really  nasty  salesmen.  They  should 
be  treated  with  scant  courtesy  or  respect. 

A.s  a  class,  however,  travelling  salesmen  will  com- 
pare  with  any  other  class  in  business  for  courtesy. 
fairness  and  in  knowledge  of  affairs  in  general  and 
their  own  line  in  particular. 

The  merchant  who  gives  a  "square  deal"  to  the 
travelling  salesman  Ls  always  the  gainer. 

The  merchant  who  even  goes  out  of  his  way  to  have  a 
friendly  chat  with  the  salesman  he  does  business  with, 
is  always  better  informed  in  consequence. 

In  this  as  in  other  things  the  old  law,  treating  the 
other  fellow  as  you  would  have  him  treat  you.  still 
holds   good.     • 


BE  FAIR  TO  SALESMEN 

Till'    retailer   waits   for    bis   customer  to   come   to 
him.  then   endeavors  to  give  them  good  service 
in  return  for  the  money  they  pay  him. 
The    manufacturer  and  jobber   do   more  than   that. 
send  their  salesmen   to  the  trade,  with   instruc- 
tions to   give  the  retailer   good    service. 

These  salesmen  are  a  necessary  link  in  business. 

I  in-;,   .       not  a  necessary  evil,  at  that,  as  sometimes 

r  is  tempted  to  think.    The  most  progressive 

retailers  gel  ideas  from  salesmen  calling  on  them.   The 

best    informed   merchants  gel    information   of  positive 

value   from   them. 


DO  DRUGGISTS  READ? 

1WAS  somewhat  amused  to  see  an  article  in  Brother 
Gibbard's  paper  the  other  day  bewailing  the  fact 
that  druggists  did  not   read. 

His  views  were  so  foreign  to  my  experience  with 
druggists  that  I  couldn't  understand  his  viewpoint  at 
all. 

However,  I  came  to  the  conclusion  that  friend  Gib- 
bard  must  have  written  something  recently  that  he 
thought  was  very  important — then  he  was  disgusted 
when  he  found  that  a  few  druggists  he  mentioned  the 
article  to,  hadn't  read  it. 

My  conviction  is  that  they  read  a  great  deal  and 
that  they  show  great  intelligence  in  what  they  do  read. 

That's  why  the  circulation  of  this  paper  keeps  up 
so  well. 


THE  TARIFF 

IT  is  astonishing  how  short  is  the  memory  of  many 
men.  It  is  only  a  few  years  since  business  in  Can- 
ada was  "shot  to  pieces"  as  a  consequence  of  the 
war. 

It  is  evident  that  many  men  who  are  appearing  be- 
fore the  Tariff  Commission  to  advocate  a  radical  re- 
duction in  duties  have  forgotten  or  have  never  ap- 
preciated the  value  to  ( 'anada  of  her  manufacturing  in- 
dustries during  this  crisis. 

The  energy  and  progressiveness  of  Canadian  manu- 
facturers of  munitions  is  an  old  story.  All  familiar 
with  the  facts  know  that  Canadian  shells  were  among 
the  first  to  arrive  at  the  battle  front  in  great  quanti- 
ties, and  that  at  a  time  when  there  was  a  terrible  short- 
age of  shells  on  the  allied  front. 

Not  only  did  Canadian  munitions  help  to  win  the 
war,  however;  they  gave  employment  to  Canadian 
men  and  women  at  high  wages  at  a  time  when  such 
employment   was  desperately  wanted. 

The  output  of  munitions  in  Canada  changed  the  bal- 
ance of  trade  from  one  unfavorable  to  Canada  to  a 
balance  greatly  in  our  favor.  If  it  had  not  been  for 
this  Canada  never  could  have  floated  at  home  the  big 
loans  necessary  to  her  taking  the  great  part  she  took 
in  the  war. 

The  war  is  over.  Now  some  classes,  it  is  quite  evi- 
dent, would  be  glad  to  reduce  the  tariff  to  a  point 
which  would  mean  positive  ruin  to  the  very  organiza- 
tions which  were  so  necessary  to  our  national  safety 
and  well  being  in  the  terrible  years  of  the  war, 

Eowever,  we  are  convinced  thai  a  sufficient  body 
of  Canadians  see  these  things  in  their  true  lighl  and 
thai  a  fair  measure  of  protection  to  our  industries  will 
ireil. 
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Does  Advertising  Lower  the  Selling  Cost? 

Gordon  Kent,  advertising  writer,  says  it  does — Erroneous 

to  think  it  adds  to  the  cost  of  drugs  or 

any  manufactured  articles. 


THERE  are  a  great  many  people  who  still  believe 
that  advertising  adds  to  the  cost  of  goods.     As 
I  heard  one  party  say  the  other  day:    "It  is  too 
bad  the  manufacturers  of   corn  cubes  are  ad- 
vertising  so    extensively,    for   the    price    of   them    will 


inimmii hi'. 


Kodak  as  You  Go 


Here's  your  first  stop — right  at  the 
store.  We  have  just  the  Kodak  for  your 
motoring  or  hunting  trip — compact,  easy 
to  work,  and  autographic — keep  a  record. 
Call  and  see  us. 

DEVELOPING    AND    PRIXTIXG 
24    hour    service, 

—at— 

McCULLOCH'S   DRUG  STORE 


Phone    2976 


-illnlli.iiiniiiiii 


Rosser   Ave. -10th   St. 


luiiiMiiiiiimiiiimiiniinii- 


Sample    advertising    used    by    a    Brandon.    Man.,    druggist    who    believes 
publicity    does    lower    cost. 

have  to  go  so  much  higher  that  a  lot  of  people  won't 
be  able  to  buy  them." 

A  statement  of  this  character  sbows  conclusively  the 
lack  of  appreciation  of  the  real  facts  entering  into  the 
process  of  marketing  a  product  under  present  condi- 
tions, the  assumption  being  that  the  money  invested 
in  advertising  is  immediately  tacked  on  to  the  cost  of 
the  article. 

This  class  of  people  never  take  into  account  that  if 
not  a  word  of  advertising  were  printed  the  article 
would  have  to  be  entirely  sold  through  personal  sales- 
manship, and  the  cost  of  this  would  be  a  tremendous 
item,  as  everyone  is  aware  who  is  familiar  with  the 
cost  of  selling  solely  through  personal  canvass.  If 
no  advertising  was  done  hoAv  many  people  would  know 
about  certain  articles? 

For  instance,  take  it  in  your  own  case.  There  are 
a  great  many  products  on  the  market  with  which  you 
are  thoroughly  familiar  even  though  you  have  never 
used  them.  Now.  from  what  source  came  this  familiar- 
ity? Through  your  reading  of  billboards,  newspapers, 
magazines,   etc.,   was  it   not? 

There  are  some  others  who  believe  that  certain  mer- 
chandise should  not  be  advertised  for  more  than  a  year. 
believing  that  time  sufficient  to  have  it  thoroughly 
known  by  the  public,  but  the  public,  after  all.  are  a 
very  fickle  class  who  sunn  forget.  They  take  up  with 
a  new  love  scarcely  before  they  are  off  with  the  old — 
it   is  out   of  sight,   out   of   mind   with   them. 

In  the  first  place,  with  many  commodities,  and 
furniture     in     particular,     it      takes      more      than      a 


year  to  build  up  a  solid  and  extensive  market. 
The  initial  cost  of  advertising  is  great  in  cases  of  this 
kind,  and  the  accumulative  effect  of  advertising,  a 
source  from  which  profits  are  derived,  is  lost  when  the 
advertising  stops.  On  the  other  hand,  there  are  many 
things  which  have  been  sold  for  a  great  many  years 
which  have  dropped  absolutely  out  of  sight  as  soon  as 
their  advertising  ceased. 

A  few  years  ago  a  very  interesting  conference  took 
place  in  which  a  group  of  business  men  discussed  the 
point  as  to  whether  they  should  not  stop  all  their 
advertising,  and  rely  solely  upon  the  great  momentum 
of  past  sales  and  good  will  not  only  to  keep  up  but 
increase  their  distribution.  It  was  decided 'that  to 
stop  their  advertising  meant  the  immediate  reduc- 
tion of  sales.  Nine  out  of  eleven  national  advertisers 
who  were  selected  earned  larger  percentages  of  pro- 
fits than  the  non-advertisers. 

Also  in  a  recent  canvass  ninety-nine  out  of  a  hun- 
dred firms  which  failed  were  non-advertisers.  Also 
considering  firms  in  a  certain  section,  it  was  found 
that  the  four  advertising  manufacturers  made  a  profit 
of  about  10  per  cent,  based  on  net  sales,  while  the  non- 
advertisers  in  the  same  section  of  the  country  made  only 
a  profit  of  about  7  per  cent. 

Xow.  when  you  have  to  spend  a  lot  of  time  and 
your  clerks  must  also  put  in  similar  periods  in  sales 


How  Do  Your 
Letters  Look  ? 


Dainty .'  Written  on  paper  that  will  appeal  to 
your   correspondent  1 

First  impressions  are  lasting,  and  a  poor  looking 
letter  may  prejudice,  so  the  effect  of  the  written 
appeal  is  wholly  lost. 

You  ran  get  quality  Stationery  of  the  right  kind 
here. 

Kid   finish    Papetries 75c  to  $1.00 

Correspondence   Cards 50c  to  S1.00 

McCulloch's  Drug  Store 


COB.  ROSSER  and  TEXTH 


PHOXE  -2976 


=illlltllllltllllllll 


Another   example  of  this   Western   dm?    store's    advertising.      Prices   are 
mentioned   to   attract    sales. 

talk,  you  are  not  getting  the  profits  from  your  bus 
that  you  could  if  you  carried  standard  advertised  mer- 
chandise, sales  for  which  have  already  b 
in   the  minds  of  the  prospect   through   his  familiarity 

with    your    goods   through    advertising. 

It    is  the  same  way  with  your  store.     If  von  DS 
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local  papers  and  other  forms  of  advertising,  your  gen- 
eral community  is  familiar  with  yon — know  who  you 
are,  where  you  are  and   what  you  have  to  sell. 

Good  trade  never  comes  around  and  insists  upon 
buying.  It  is  up  to  yon  to  tempt  him  through  advertis- 
ing, calling  his  attention  to  the  value  you  can  give.  Of 
course  you  have  to  do  some  effective  work  when  the 
customer  is  once  in  your  store,  but  to  sell  entirely 
through  personal  salesmanship  is  not  the  most  econ- 
omical plan. 

Advertising  is  one  of  the  keenesl  forces  in  competi- 
tion. Without  it,  of  course,  there  would  be  no  compe- 
tition, but  it  is  quite  evident  that  it  has  made  com- 
petition keener.  One  year  of  intensive  advertising  will 
accomplish  more  for  you  than  five  or  ten  without    if. 

The  advertising  of  your  store  and  the  merchandise 
carried  leads  the  public  more  generally  and  more  ra- 
pidly to  you.  It  produces  a  general  demand  where 
lacking  advertising  the  demand  is  very  small.  Ad- 
vertising is  universally  proving  itself  an  economic;!1 
and  effective  agency  when  reasonably  and  firmly  em- 
ployed. 

Advertising,  like  many  other  things,  is  condemned 
>  certain  people  because  it  is  not  understood,  and  this 
is  always  a  bigoted,  shortsighted  judgment.  Some  of 
the  greatest  things  in  the  world  yield  profits  of  various 
kinds  because  we  look  into  them,  not  being  satisfied 
with   ignorance  along  certain  lines. 

When  you  arc  asked  a  question  you  cannot  answer, 
it  is  simply  necessary  to  say  at  the  time  "I  do  not 
know;"'  but  don't. let  this  pass — look  into  the  matter 
and  see  what  the  answer  should  be.  Make  it  a  point 
to   hud   out   right  away. 

This  toil  is  a  form  of  advertising  on  your  part.  If 
you  wanl  to  create  good  will  for  yourself  as  well  as 
the  store,  you  must  have  that  character  which  makes 
for  competence.  Try  to  understand  the  verv  principles 
Ivertising,  the  fundamentals  of  selling  and  you 
will  be  able  to  prove  to  a  customer  why  the  goods 
you  carry  arc  the  best  in  the  long  run. 


i   tier   side    of   tin-    ocean,   an    idea    of    which    h  ■    r 
:  while  passing  through  Prance,  Belgium   md-Get 
many. 

During   Ids   nine   weeks'   stay.    Mr.   Corson    had    the 
are  ol    viewing  tie-  old    Western   Pro 
Bru     il     to  Paris,  passing  through    tucl    in-  oric 
ji  aces  as  Moris,  Valenciennes,  Amicus,  and  Arras,  and 
artieularly  struck  with  the  manner  in  whicl 
it  1  heir  minds  to  1  he  building  up  ol' 
dive  countries  and  the  speedy  return  of  no 
imes.    Agriculture  is  in  progress  to  a  great  extenl  and 
of  tic  devastated  areas  have  been   cleared  and 
nei      construction    work    is    under    way.      He    thinks    il 
will   not   be   long   until   conditions   are   back   to  normal 
']    extensive   trade   can    be   carried    on    with    these 
u    !   countries. 


BRITISH   INDUSTRIES   BUYERS'    FAIRS 

The  British  [ndustries  Pair  of  1921  is  proposed  to  be 
held  in  London,  Glasgow  and  Birmingham.  The  Lon- 
don Fair  is  directly  organized  by  the  Imperial  Me 
partment  of  Overseas  Trade  on  behalf  of  the  British 
Board  of  Trade,  while  the  Fairs  in  Birmingham  and 
Glasgow  are  organized  by  the  municipalities  of  the  re- 
spective cities  under  the  auspices  and  with  the  sup- 
port of  the  British  Board  of  Trade.  These  fairs  are  not 
Exhibitions.  They  are  trade  fairs  to  which  admit 
tance  is  restricted  to  bona  fide  trade  buyers  seriously 
interested  in  the  participating  trades.  Only  British 
manufacturing  firms  are  allowed  to  exhibit,  and  no 
exhibitor  is  permitted  to  exhibit  goods  other  than  those 
of    his   actual    manufacture. 

Among  the  lines  to  be  shown,  of  interest  to  the  drug 
trade,  are — fancy  goods,  tobacco  sundries,  leather 
goods,  brushes,  stationery,  toys,  cutlery,  spectacles, 
glass  and  chinaware.  drug  sundries  and  musical  instru- 
ments. 


BACK  FROM  TRIP  TO  EUROPE 

R.  K\  Corson,  president  of  Sovereign  Perfumes  Lim- 
ited, has  just  returned  from  a  trip  to  Greal    Britail 
nt.     IP'  is  greatly    impressed  with  t  he 
ped  of  renewed  trade  relations  with  the  countries  on 


The 

Retail  Drugs 

• 

of  Canada 

TORONTO 

NOVEMBER, 

1920 

CANADA 

A  MARKET  FOR  VICTORY  BONDS 

THEiJE  should  be  a  Victory  Bond  drive  this  fall. 
During  the  last  two  years  the  attention  of  the 
idian   people   was     Eocussed   on  the     Victory 
Loan  drives. 

As   a     onsequence   many   people     were   taught     the 

value  of  investing  their  savings  in   Victory    Bonds. 

Main    of  the   people   who   bought   these   bonds   last 

nave  money  available  to  buy  more  of  this  splen- 

■urity.  but  they  need  to  nave  the  on  put 

before  them  to  cause  them  to  take  action. 

There  are  thousands  of  young  men  and  women  nn- 
married  whose  incomes  are  much  higher  than  the 
much  discussed  "high  cosl  of  living."  The  H.  C.  of 
L.  hits  the  man  with  a  family  much  harder  than  the 
unmarried   man. 

There  will  be  thousands  of  farmers  who  will  have 
money  to  invest  this  fall. 

Few  people  of  either  of  these  classes  have  formed 
the  investment  habit. 

There  is  need  of  an  educational  campaign  to  per- 
suade these  people  to  buy  Victory  Bonds  and  to  show 
them  how  to  go  about  doing  so.  If  they  can  be  bought 
on  time  as  in  the  past  so  much  the  better. 


ROBBERY  ON  THE  HIGH  SEAS 

THE  days  of  piracy  have  returned. 
Instead  of  the  dashing  dare-devils  of  other 
days,  armed  with  cutlass  and  pistol,  aboard  fast 
sailing  vessels,  ready  to  attack  and  rob  the  merchant- 
man of  his  day.  the  pirate  id'  today  is  garbed  as  a 
longshoreman  or  as  a  member  of  the  crew  of  freighters 
on  the  seas  and.  in  connivance  with  others  just  as»law- 
less  as  himself,  he  contrives  to  steal  cargo  from  the 
vessel  he  works  on. 

Pilfering  of  this  kind  has  reached  alarming  propor- 
tions. 

It  is  not  surprising  to  hear  that  cases  of  champagne 
have  been  lost  at  sea.  but  when  great  cases  of  woollens 
disappear,  it  i.s  apparent  that  piracy  on  the  sea  is 
to-day  just  as  well  organized  as  in  the  days  of  Drake 
or  Paul  Jones. 

One  Canadian  insurance  company  informs  us  that 
their  losses  this  year  from  pilfering  at  sea  is  more  than 
oO  times  as  great  a.s  in  the  same  period  in  1914. 
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LAWLESSNESS 

E  have  become  convinced  that  the  daily  news- 
paper is  largely  responsible  for  a  spirit  of  law- 
lessness  thai   seems   to   permeate   the   world  to- 


Por  years  many  dailies  have  kept  up  a  steady  stream 
of  condemnation  id'  profiteering.  Ninety-nine  times 
out  of  a  hundred  they  have  contented  themselves  with 
an  innuendo  or  statement  of  facts  that  falls  far  short 
of  presenting  the   full   case   to   their   readers. 

ft    is   quite   evident    they   believe    that    their   talk   of 


profiteering  is  good  for  circulation  and  have  had  little 
their  effect   on  the  popular  mind. 
The  consequence   is  a  state  of  mind,  due  to  ignor- 
ind  prejudice  that  leads  to  lawlessness. 

The  rum  running  at  Windsor,  the  pilfering  of  f 
and  oc  ire  only  outcroppings  of  this  con- 

dition id'  lawlessness. 


THE  BANKS  AND  THE  MOTOR  CAR 

THE   banks   have   refused    to    discount    time   paper 
for  motor  car  manufacturers. 
The   motor  car  is  used  largely  for  business  pur- 
poses.     When   this   is  the  case   and  the     business  man 

has  g I  reason  for  buying  a  motor  car  he  can.  if  need 

be,  and  if  bis  credit  at  the  bank  is  good,  borrow  money 
to   buj    a    car. 

In  mosl  cases  the  motor  ear  has  been  bought  for  the 
pleasure  of  the  buyer  and  his  family.  It  has  been 
customary  for  the  maker  to  sell  the  car  for  a  propor- 
tion of  the  sale  price  in  cash  and  the  balance  in  notes. 

These    notes   were   discounted   by   the   car   man 
turer.     In  the  opinion  of  bankers  the  amount  of  this 
paper    had    grown    to    unsound    proportions,    lessening 
the   amount   of  funds  available   for   moving   the  crops 
and  carrying  on  the  ordinary  business  of  the  country. 

The  banks  have  acted  wisely. 

It  will  be  a  hardship  to  the  car  manufacturer  for  a 
few  months  but  soon  this  will  be  corrected  and  motor 
cars  will  be  sold  on  a  sounder  basis. 


ITEMIZING  FIXED  EXPENSES 
There  are  18  fixed  expenses  in  business,  recently 
said  an  expert  associated  with  the  Retail  Public 
Ledger,  each  one  of  which  has  a  definite  bearing  on 
everybody's  business.  Tin  re  are  no  such  things 
as  "miscellaneous  expenses"— they  disappeared  with 
the  sock  in  which  the  cross-roads  dealer  used  to  keen 
his  cash.     The  IS  standard  items  of  expense  follow: 

1.  Taxes. 

2.  Insurance. 

3.  Fuel. 

4.  Kent. 

5.  Your   own   salary. 
ii.    Your  clerk  biro. 

7.  Your   advertising. 

8.  Telephone. 

p.  i  tfii'-e   expens  - 
Kb   Office   machinery. 

11.  Equipment. 

12.  Repairs    to   1  quipment   and    - 

13.  Depreciation. 

14.  Shrinkage. 

15.  Donations. 
Hi.    I'.ad    debts. 

17.  Interest    on    investment. 

18.  Personal    insurance. 

Just  cheek  these  off  and  sei    if  they  don't  apply     ;o 

viiiir  own    line    1 
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THE  DRUG  MARKET  SITUATION 

Wholesale  drug  houses  report  business  to  be  active, 
with  seasonable  goods  moving  in  a  satisfactory  volume. 
Retail  druggists  appear  to  be  getting  ready  for  the 
winter's  business,  and  are  buying  on  a  good  scale. 
Gougb  mixtures,  particularly,  are  mentioned  as  being 
in  demand,  owing  to  the  usual  epidemic  of  fall  colds 
which  is  prevalent  at  the  moment. 

Freezable  articles  are  also  showing  considerable  ac- 
tivity. Wholesalers  are  rather  anxious  that  orders 
for  freezable  goods,  such  as  hydrogen  peroxide  and 
many  other  lines,  should  be  placed  as  soon  as  possible 
so  that  they  may  be  shipped  in  time  to  avoid  danger 
from  frost.  Otherwise,  higher  charges  will  be  the 
result  to  the  retailer,  who  will  have  to  insure  against 
loss  from  cold  weather. 

Fancy  toilet  articles,  contrary  to  the  expectation 
of  many,  are  meeting  with  a  ready  sale,  and  large  or- 
ders for  the  Christmas  trade  have  already  been  placed. 
It  had  been  expected  in  some  quarters  that  demand 
for  these  articles  would  have  fallen  off  to  a  marked 
degree  in  consequence  of  the  depression  which  is  to 
be  noticed  in  many  lines  of  business  just  now,  as  fancy 
toilet  articles  may  be  classed,  more  or  less,  as  luxuries. 
Up  to  date,  however,  the  indications  have  been  that 
demand  from  the  public  will  be  most  satisfactory. 

While  business,  on  the  whole,  is  regarded  as  in  a 
favorable  condition  so  far  as  drugs  and  chemicals  are 
concerned,  there  seems  to  be  little  disposition  to  place 
exceptionally  heavy  orders  ahead.  There  is  little  ten- 
dency to  speculation,  and  in  practically  no  section  of 
the  trade  does  there  appear  much  desire  to  take  chances 
as  to  the  future. 

The  general  price  tendency  appears  to  be  more  or 
less  uncertain,  recessions  are  to  be  noted  in  several 
commodities,  and  readjustments  of  prices  throughout 
the  market  are  generally  downward.  Linseed  oil  is 
easier,  and  the  quotations  on  turpentine  are  consider- 
ably lower  than  they  were  some  months  ago.  Chlor- 
ide of  lime  is  firmer. 

Quicksilver  has  fallen  in  the  United  States  markets 
under  a  slacker  demand,  with  large  importations  com- 
ing from  Japan.  The  result  has  been  a  downward  re- 
vision in  prices  for  all  mercurials.  Quinine  sulphate 
is  easier,  but  the  demand  for  this  commodity  is  expected 
to  become  much  more  brisk  as  the  season  advances. 
Opium  is  dull  and  there  is  little  outside  of  the  usual 
inquiry.  Citric  acid  and  citrates  have  also  seen  re- 
ductions in  prices,  and  supplies  available  appear  to  be 
sufficient  to  meet  the  demand. 

Generally  speaking,  the  outlook  appears  good,  and 
wholesalers  seem  positive  of  a  good  season  during  the 
coming  months,  with  no  inclination  toward  recklessness 
or  plunging. 

PHARMACEUTICALS  IN  DEMAND 

In  the  list  of  pharmaceutical  chemicals  there  are  a 
number  of  items  which  are  rather  hard  to  obtain  from 
American  producers  in  satisfactory  quantities.  De- 
mand  for  them  lias  been  steady  and  home  producers 
have  fallen  behind  in  deliveries  with  the  result  that 
little,  if  any.  spot  storks  ,,re  to  he  had.  These  include 
aide,  the  opiates  and  some  of  the  liner  acid 
descriptions.  British  producers  have  recently  stated 
that  they  have  some  of  these  items  to  offer  at  attrac- 
tive figures,  though  their  stocks  arc  not  excessive. 
The  opiates  in  particular  arc  scarce  because  of  the 
embargo   on    imports  of  erude  opium   and   the  conse- 


quent contraction  of  the  supply  of  basic  raw  ma- 
terials. Japanese  producers,  however,  report  lair 
storks  of  some  of  these  items  and  are  rather  anxiously 
seeking  a  market  to  obtain  the  release  of  funds  tied 
up  in  their  stocks  and  badly  needed  because  of  the 
financial  situation  prevailing  in  that  country. — From 
The  World's  Markets,  published  by  R.  G.  Dun  &  Co. 

NEW  HEAD  FOR  COLLEGE  OF  SCIENCE 

It  will  be  of  interest  to  the  drug  ami  optical  profes 
sion  to  learn  that  Dr.  W.  E.  Fannon,  who  has  had  a 
lengthy  and  varied  experience  in  educational  work, 
and  the  practice  of  optometry  has  been  appointed  di- 
rector of  optometry  of  the  Royal  College  of  Science  at 
Toronto.  Dr.  Fannon  has  relinquished  his  position 
with  the  Imperial  Optical  Co.  and  also  given  up  the 
church  organ  work  with  which  he  has  been  associated 
for  years  to  take  full  charge  of  his  new  work. 

He  is  an  optometrist  of  exceptional  ability,  who  has 
devoted  a  great  deal  of  attention  to  education,  and  the 
building  of  the  practice  to  a  professional  basis,  and 
he  has  already  succeeded  in  organizing  a  staff  and 
curriculum  which  will  undoubtedly  place  the  practice 
on  a  very  high  level  in  Canada.  His  associates  on  the 
staff  are":  R.  B.  Avlesworth,  Phm.  B.,  Oph.  D. ;  John  E. 
Davis,  Phm.  B.,  Oph.  D. ;  W.  J.  Harvey,  M.E.B..  Oph. 
D.;  J.  W.  Hutchins,  B.  A.  (Oxon.)  Oph.  D.;  Rev.  John 
Mcintosh;  J.  C.  Patton,  M.B.,  M.D.C.M. 

The  regular  1920  college  term  opened  last  month  with 
full  courses  in  optics,  optometry  and  ophthalmology. 
The  terms  for  each  are  arranged  as  follows :  optical 
course  attendance  four  months,  optometry  course,  nine 
months,  ophthalmology  course,  two  terms  of  nine 
months  each. 


BAYER  PROMISES  THIS 

Every  druggist  is  urged  to  order  a  double  quantity 
of  all  three  sizes  of  "Bayer  Tablets  of  Aspirin-'  at 
once,  because  no  druggist  can  even  imagine  the  tre- 
mendous Bayer  advertising  campaign  which  started 
immediately  after  Thanksgiving  Day.  In  this  adver- 
tising campaign,  the  largest  in  the  history  of  Canada, 
whole  pages  and  half  pages  will  appear  regularly  in 
the  newspapers  and  magazines  everywhere,  educating 
the  public  to  look  for  the  safety  Bayer  Cross  when 
buying  Aspirin.  The  public  will  be  told  the  whole 
story  of  Aspirin — that  the  name  Bayer  is  only  on 
tablets  containing  the  genuine  Aspirin  introduced  by 
physicians  twenty  years  ago,  proved  safe  by  millions 
and  now  made  in  Canada. 

The  Bayer  Company  promise  that  if  you  do  not 
order  two  or  three  times  your  usual  winter  quantity 
that  there  is  going  to  be  great  disappointment  for 
your  customers.  That  you  may  have  no  fear  in  writ- 
ing an  unusually  large  order.  The  Bayer  Company 
further  says,  that  if  the  sale  is  not  greater  than  prom- 
ised, they  will  gladly  take  all  unsold  goods  off  your 
hands  for  cash  paid  at  any  time.  There  will  be  no  quib- 
bling about  it.  This  is  a  gilt-edged,  money -bach  guar- 
antee. 

The  new  Raver  window  trim  in  colors  is  a  valuable 
help   to    increased    sales.      A    glimpse    Of   this   display    is 

a  pleasing  reminder  of  the  big  newspaper  ads.  running 
everywhere,  and  it  is  just  human  nature  for  this  re- 
minder to  result  in  immediate  sales.  Everj  student 
of  psychology  knows  that  this  is  so.  Writ.'  for  one 
of  these  displays  to-day.  It  is  free.  Simply  send  your 
address  to  The  Bayer  Company  Limited.  52  Sandwich 

Street.    Windsor.    Out. 
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Methods  of  Druggists  to 
Move  Goods 

Window  dressed  and  in  process  of 
trimming  in  E,  A.  Legge's  drug  store 
at  College  and  OssiDgton,  Toronto.  The 
window  platform  moves  back  allowing  the 
dresser  to  arrange  his  display  from  the 
front.  When  completed  the  display  on 
platform  is  rolled  back  into  position. 


iiiiiiiiiiiiimii  nun iitiiiiiiiiintiitiiiiiu 

Fred.  A.  Jaekman  of  Ottawa.  Out.,  recently  told  in 
the  Bulletin  of  Pharmacy  the  story  of  how  his  store 
makes  profit  from  some  unsaleable  cameras.  In  our 
window,  he  said,  no  matter  what  else  is  on  display,  one 
particular  sign  is  always  in  a  prominent  position.  It 
reads : 


CAMERAS  TO  RENT 
By  the  Dav.  "Week  or  Month. 


For  years  we  had  carried  cameras  and  supplies,  but 
of  a  brand  which  did  not  seem  to  meet  very  well  the 
popular  fancy.  We  made  occasional  sales,  of  course, 
but  not  so  many  a.s  our  location  would  seem  to  justify. 

So  great  was  the  apparent  demand  for  another 
make,  a  nationally  advertised  one,  that  we  finally  se- 
cured the  agency — only  to  be  confronted  by  a 
fresh  difficulty. 

The  terms  of  our  contract  with  the  nationally-known 
company  prevented  us  from  selling  other  brands,  and 
the  agent  for  the  line  we  had  formerly  pushed  did 
not  care  to  refund  the  money  on  our  unsold  machines. 

What  to  do  with  the  surplus  cameras  was  a  problem. 
However,  we  finally  hit  upon  the  idea  of  renting  them. 
figuring  that  we  could  get  back  in  that  way  part  of 
our  money. 

The  plan  was  a  success  from  the  start.  We  let  out 
the  cameras  at  the  rate  of  25  cents  a  day  for  the  box 
machines  and  35  cents  for  the  folding  ones,  and  quite 
often  the  demand  exceeded  the  number  of  renters 
available.  When  machines  were  hired  for  a  week  or 
more  a  corresponding  reduction  in  the  rental  charge 
was  made. 

In  practically  every  instance  we  sold  the  film  to  be 
used  with  the  machine,  and.  nine  times  out  of  ten.  the 
exposed  rolls  were  brought  back  to  us  for  developing 
and  printing.  Quite  frequently  the  success  borrowers 
had  with  the  rented  cameras  paved  the  way  for  us  to 
make  sales  from  our  regular  line,  the  one  that  we 
were  under  contract  to  sell  exclusively. 

The  sign  stays  in  the  window,  and  our  photographic 
business  is  showing  a  nice  increase  each  season. 


SHOWING  OFF  SMALL  ARTICLES 

The  proper  display  method  for  small  articles  such 
as  face  powders,  perfumes,  health  salts,  cough  reme- 
dies, etc..  has  always  been  a  bothersome  problem  to 
us.  says  Fred.  A.  Jaekman.  an  Ottawa.  Out.,  druggist, 
in  tlic  Bulletin  of  Pharmacy.  No  matter  how  we  tried 
to  arrange  the  display  piles  they  either  looked  flat 
and  unattractive  or  else  they  tumbled  over  at  an  in- 
opportune time. 

To  overcome  the  trouble  we  built  a  number  of  shelves 


that  we  could  shift  around  from  one  show-case  to 
another  as  required,  and  which  could  be  stored  in  the 
back  room  when  not  needed  for  exhibition  purposes. 

Our  show-cases  are  all  six-foot  units  and  we  had 
the  stands  constructed  in  lengths  of  four  feet  each. 
They  measured  15V2  inches  high  at  the  back.  9  inches 
from  back  to  front  at  the  bottom,  and  were  ''stepped" 
at  equal  intervals  to  make  five  shelves.  To  give  a 
finished  appearance  to  the  ends  we  made  small  stands, 
each  one  foot  wide,  and  one  foot  deep.  These  had 
the  same  number  of  stepped  shelves  as  the  stands  mea- 
suring four  feet  long. 

We  very  often  use  these  display  fixtures  in  our 
windows,  particularly  when  we  are  pressed  for  time 
and  wish  to  put  in  a  window  that  will  produce  an 
effective    impression. 


FOUNTAIN  PENS  AS  WINDOW  DISPLAY 

A  druggist  in  London,  Ont.,  recently  arranged  an 
attractive  display  of  stationery  and  on  a  pedestal  in 
the  centre  placed  a  folded  sheet  of  writing  paper  in 
an  upright  position,  with  the  folded  edge  to  the  front 
and  the  pages  spread  to  an  angle  of  about  150  degrees. 
On  one  outside  page  of  the  paper  he  wrote  in  ink : 
"Fountain  pens  for  men  and  women;"  on  the  other. 
''Fountain  pen  prices,  $2.00  to  $6.00.'"  The  sheet  was 
so  placed  that  the  writing  could  be  read  easily  from 
the  sidewalk.  And  directly  in  front  of  the  sheet,  also 
on  the  pedestal,  was  an  open  fountain  pen  placed  in 
a  natural  position  as  though  it  had  just  been  laid  down 
after  completing  the  writing. 

Around  the  window  at  appropriate  points  neat  little 
stacks  of  fountain  pens  were  placed,  each  stack  be- 
ing tied  in  the  centre  with  red  baby  ribbon.  The  color 
scheme  was  very  effective  and  helped  to  attract  at- 
tention. 


1     " 


ACCUEACY 

ACCURACY  in  a  salesperson  is  a  great  money  saver 
for  the  store.  It  prevents  mis-statements  about 
the  goods  that  will  later  develop  demands  for 
adjustments   that   ought   never  to  have  been  required. 

It  prevents  customers  being  disappointed  by  ex- 
pecting more  from  their  purchases  than  they  have  a 
right  to  expect. 

It  prevents  mistakes  in  getting  the  wrong  names 
an. I  addresses  on  your  sales  slips,  or  wrong  charges 
against   deposit  accounts. 

It  prevents  errors  in  delivery  and  eliminates  guess 
work,  for  no  business  transaction  having  in  it  the 
clement  of  guess  work  can  be  profitable  to  the  store. 

Be  accurate  and  careful  of  every  transaction  you 
make. 


..  :;.,,,  .  .:  ■  :i        ;  .'II      :  '  :.u        i"  111       lil 
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NEWS  OF  THE  TRADE 

From  Coast  to  Coast 


A  Distinctive  Feature  of 

Otd  k£n?ucky 

Cigarettes 

—gives  every  dealer  a 
splendid  opportunity  to 
make  quick  turnovers  and 
good  profits  on  his  sales. 


To  retail  at 

20 

for 

30c 

at  all 
wholesalers 


Pharniacil    Co.,    Toronto,    has    beet 
registered. 

The  Veteran  Manufacturing  Chemists,  T  ronto,  1 
been  reg  istet 

K.  ('.  Warren,  Toronto,  lias  sold  his  drug  business 
to  s.   11.  Smith. 

V.  E.  Hessil  of  Calgary  has  purchased  K.  R.  Brown's 
business  at    Okotoks,    Alta. 

Win.  II.  Brannd  has  sold  his  drug  store  ami  bus 
at  Huntsville,  Out.,  to  T.  W.  Hutcheson. 

Thompson's  drug  store  at  672  Barton  Street  K;i-: . 
Hamilton,  was  damaged  by  fire  recently.  The  loss  is 
•+2,000. 

The  National  Wholesale  Drug  Association  of  the 
U.  S.  held  their  annual  convention  at  Cincinnati,  Ohio. 
or  Oct.  25  to  29. 

James  P.  Lamb,  for  many  years  in  the  drug  business 
at  A'thens.  Ont.,  « 1  i « - <  1  at  his  home  there  last  month 
aged  79.     A  sim  survi\  es. 

Burglars  entered  Smith's  drugstore  at  Souris,  Man.. 
and  stole  or  destroyed  a  number  of  articles.  The 
thieves  were  later  arrested. 

Mortimer  &  Richmond,  Ltd.,  Hamilton.  Ont..  have 
been  incorporated  to  make  soaps,  perfumes,  oils  and 
chemicals.     Capital   $100,000. 

The  Lorraine  Chocolate  Corporation,  Ltd..  has  ob- 
tained an  Ontario  charter  and  has  appointed  Edward 
V.  Donaldson,  Toronto,  as  attorney. 

The  druggists  of  Hamilton  took  their  part  in  the  re- 
rent  "Dollar  Day"  sales  stunt  put  on  by  all  the  re- 
tail merchants  of  the  Ambitious  City. 

The  Liquid  Carbonic  Co.,  Ltd..  announce  that  on 
Dec.  1  they  will  remove  their  offices  and  showroom 
from  the  present  location  on  Bang  streel  to  their  four- 
storey  and  basement  building  at  12  Mercer  street,  To- 
ronto. 

McDonald  Remedies,  Ltd..  have  obtained  an  Ontario 
charter  with  a  capital  of  $40,000  to  carry  on  business 
as  chemists,  druggists,  manufacturers  and  merchants. 
Bead  office,  Toronto:  and  provisional  directors,  John 
McDonald,  T.  J.  Vollmar,  E    Waring  and  B.  L.  Dandy. 

W.  A.  Sailer  of  Sharp  &  Dolme,  has  been  elected 
president  of  the  American  Drug  Manufacturers  Asso- 
ciation to  complete  the  unexpired  term  of  the  late 
R.  ('.  Stofer.  The  next  annual  meeting  of  the  Ameri- 
can Drug  Manufacturers  Association  will  lie  held  in 
.  ork  City  April  11-14.  1921. 

Geo.  A.  Bingham,  whose  drug  store  for  30 
■i!  located  ai  100  Yonge  street,  Toronto,  has 
out  his  stock  by  auction  and  has  retired  from  the  drug 
o  devote  himself  to  his  other  interests,  one 
of  which  is  the  large  restaurant  and  confectionery 
luisiness  higher  up  Yonge  street,  which  has  grown  out 
of  his  soda   fountain   luisiness  in  his  drug  Sti 

The  Surgical  and  X-Ray  Co.,   Winnipeg.  .Man. 
been    incorporated   with   a   capital   of  $50,00 

importing,  buying,  selling,   manufacturing 
i   Is  of  surgical,  hospital   druggists, 
veterinary   and    dental    instruments,    furniture   supplies 
and   sundries,   including  biologieals,   serums,   chi 

drugs,  drug  sundries,   medical    b 
ti'o-therapeutical     appliances,     X  Kay     apparatus    and 
>!!■  i it .  pharmaceutical  sundries  and  accessories. 
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Twelve  Reasons  why  the  Retail  Drug  Trade 
of  Canada  should  stock  and  push  the  sale  of 

BLACKSTONE 

10- CENT 

CIGARS 

REASON  NO.  2 

Quality  in  a  cigar  depends  on  many  factors.  The  first  and  most 
important  of  these  is  the  workmanship  behind  it. 

As  the  trade  probably  knows,  the  company  making  this  cigar  is 
the  largest  in  its  line.  One  of  the  best  cigar  factory  superintendents 
in  America  has  been  engaged  to  supervise  the  manufacture  of  the 
"Blackstone"  and  other  lines  made  by  this  concern. 

Supervision  by  an  expert  critical  cigar  man  means  that  the  "Black- 
stone"  will  be  uniform  in  both  flavor  and  combustion. 

The  too-tightly-wrapped  cigar  means  trouble  and  annoyance  to 
the  smoker,  because,  like  a  clogged  chimney,  it  will  not  draw. 
This  can  only  be  eliminated  by  proper  methods  of  inspection  which 
ensures  uniform  combustion. 

The  combustion  in  the  "Blackstone"  is  correct. 


Stick  to 

BLACKSTONE  CIGARS 

10c  They  are  Safe 


THE  GENERAL  CIGAR  CO.,  LIMITED 

137  McGILL  STREET    -    MONTREAL 
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I     LETTERS  TO  EDITOR     | 

Extend  Present  Premises 

DMUIIII.'IIIIIIHIIItllilllllllllllllllllMlllllillllllllllllllllllllllMIIIIIIIIIIIIinllu Illllll'tll IHIIllllllllHllIll? 

Editor  The  R-etai1   Druggist — 

In  connection  with  your  article  published  in  a 
recent  issue  of  The  Retail  Druggist  entitled  "Extend 
nt  Premises  or  Branch  Out.'"  I  am  answering 
it.  and  hope  many  more  will  do  the  same,  so  we  can 
draw  some  accurate  conclusions.  1  am  answering  it 
no1  .ii  much  that  1  think  my  opinion  is  right,  but  more 
je1  knowledge  than  to  give. 
I  have  often  thought  about  the  branch  store  busi- 
ness, and  never  could  see  the  advantage  of  it.  as  a 
general  practice.  My  opinion  as  to  branch  stores  to 
extend,  a  business,  is  that  it  is  not  a  good  business 
principle.  If  a  man  works  up  a  good  business  in  a 
store,  and  that  store  has  a  good  location  for  business, 
as  far  as  you  can  see  or  think  for  a  good  many  years, 
then  under  such  circumstances,  stick  to  it,"  and  if 
you  do  not  own  the  building  try  hard  to  procure  it. 
That  would  be  my  first  idea  of  extension,  taking  for 
granted  you  were  able  to  finance  it.  If  it  ties  yon 
up  for  a  while,  just  go  slow  for  a  few  years  until  you 
see  the  payment  for  your  block  on  the  safe  side.  Then 
go  into  improve  your  store  by  putting  in  good  fixtures. 
If  the  building  contains  another  store,  extend  fur- 
ther by  combining  the  two  into  one.  You  can  increase 
your  business,  making  it  a  large  store — one  that  you 
can't  get  by  without  seeing  it.  This  gives  you  a  bet- 
ter chance  to  add  side  lines,  and  the  "best  of  all  it  is 
all  under  one  roof,  so  you  can  give  it  your  personal 
attention  all  the  time. 

Then,  after  you  have  done  all  you  can  do  and  your 
trade  doesn't  demand  anything  further,  whatever"  you 
make  draw  out  from  year  to  year,  invest  in  some- 
thing sound,  and  easy  to  turn  over,  such  as  good 
bonds,  etc..  and.  by  doing  so  you  are  putting  your 
eggs,  as  the  savins'  is.  in  more  than  one  basket,"  and 
in  case  anything  goes  wrong,  you  are  not  tied  up  in 
one  thing. 

To  follow  my  idea,  first,  work  your  trade:  second, 
buy  block  store  is  in;  third,  enlarge  store  and  fit  up 
so  as  to  make  more  sales  by  showing  goods  and  adding 
conveniences  to  eliminate  some  surplus  help:  fourth. 
as  surplus  earnings  are  accumuftated  draw  out  each 
year,  investing  in  sound  stocks,  bonds  or  good  pro- 
perty, that  you  can  turn   into  money  any  time. 

There  are  times  a  person  might  be  forced  to  have 
a  branch  store  to  save  himself  in  different  ways,  but 
I  consider  the  same  unfortunate  in  the  majority  of 
cases.  Tf  you  are  running  your  store  as  a  stock  com- 
pany and  there  are  several  druggists  interested,  then 
branch  stores,  1  claim,  are  all  right,  because  there 
would  be  an  interested  man  as  manager  in  each 
branch  store.  Otherwise,  T  would  want  nothing  to  do 
with  branch   stores. 

Yours  verv  trulv. 

R.  J.'HARDTSON. 
Sydney,  X.S. 


The  plan  calls  for  an  equal  division  of  profits  between 
the  company  and  all  the  employees  who  are  not  mem- 
bers of  the  company. 

The  profits  will  be  determined  by  an  outside  firm  of 
accountants.  From  the  total  sum  of  profits  an  amount 
equal  to  six  per  cent,  on  the  money  invested  by  the 
members  of  the  company,  not  taking  account  of  the 
thousands  of  dollars  worth  of  patents  and  "good-will" 
belonging  to  the  company. 

After  the  six  per  cent,  interest  is  deducted  the  re- 
mainder of  the  profits  will  be  divided  equally  among  the 
company  and  the  employees.  The  profits  will  be  paid 
in  cash  twice  a  year,  as  close  as  possible  to  July  1  and 
January  1. 

There  is  no  restriction  whatever  as  to  what  the  em- 
ployees do  with  their  share  of  the  profits,  but  the  fifty 
per  cent,  due  to  the  company  must  stay  in  the  business 
— to  erect  new  buildings,  buy  new  machinery,  for  in- 
ventions and  improvements,  enlarging  the  business  and 
insuring  it  against  loss.  Thus  the  employees  bear  none 
of  the  company's  risks  and  hazards. 

The  Canadian  employees  have  extra  cause  for  grati- 
fication in  that  they  share  not  only  in  the  profits  of 
the  Canadian  company,  but  those  of  the  American 
branch  as  well.  The  plan  is  retroactive  to  Januarv  1, 
1920. 

When  interviewed  Mr.  Patterson  declared  that  the 
act  was  entirely  a  voluntary  one  on  the  part  of  the 
company.  The  policy  of  the  company  has  always  em- 
braced reasonable  hours,  fair  wages,  good  working  con- 
ditions and  promotion  from  the  ranks. 

Through  the  profit-sharing  plan  thus  introduced  the 
company  hopes  to  achieve  reduced  labor  turnover, 
closer  co-operation,  increased  efficiency,  less  waste  of 
material,  time  and  labor,  decreased  cost  and  a  stimu- 
lated desire  for  promotion,  and  most  important  of  all, 
increase  the  profits.  With  a  view  to  making  each  em- 
ployee desirous  of  promotion,  the  employees'  scale  of 
profits  is  graded.  Each  employee  is  placed  in  one 
of  five  groups,  according  to  efficiency,  responsibility 
and  knowledge  of  the  business.  The  first  group — ex- 
ecutives (not  including  the  owners)  will  receive  12  per 
cent,  of  the  profits.  The  second  group — foremen — will 
receive  5  per  cent.  The  third  group  includes  employees 
of  the  rank  of  job  foremen  and  will  receive  8  per  cent, 
of  the  profits.  The  fourth  group  is  the  largest,  and 
includes  all  who  have  been  in  the  company's  employ 
over  one  month.  These  will  receive  25  per  cent,  of  the 
profits.  Only  those  who  have  been  connected  with 
the  company  less  than  one  month  will  not  receive  pro- 
fits. As  one  employee  moves  upward  in  position  he 
will  receive  a  greater  percentage  of  the  profits.  Each 
receives  his  share  based  on  his  wac^'s. 


DIVIDE  PROFITS  EQUALLY  WITH  STAFF 

The  Canadian  Cash  Register  Company,  Toronto,  has 

announced    an    unusually    liberal    profit-sharing    plan. 

rick  P.  Patterson,  vice-president  of  the  firm,  made 

the  trip   from   Dayton   expressly  to  explain   the  plan. 


MARITIME   MINERS   PROPOSE   COMMUNITY 
DRUG  STORE 

Because  the  coal  field  doctors  are  asking  what  the 
miners  consider  an  exorbitant  increase  in  rates,  the 
United  Mine  Workers  in  and  about  Sydney.  X.  S..  have 
about  decided  to  import  medical  men  from  other  cen- 
tres, set  them  up  in  business  ami  also  start  a  commu- 
nity drug  store  for  the  mutual  benefit  of  the  newcom- 
ers and   tlie  collieries. 


G.  W.  Walkey  has  purchased  A.  Lawson's  drug  busi- 
ness ;it   ( 'arberry.   Man. 

The  Sisson  Brown  Drug  Co.  have  moved  to  new  quar- 
ters on  Jasper  Avenue.  Edmonton.  Alta. 
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STOCK  "DIAMOND  DYES"  BIG 

To  celebrate  the  fiftieth  anniversary  of  continuous 
success,  the  Wells  &  Richardson  Co.,  Limited,  have 
Started  the  biggest  "Diamond  Dyes"  advertising  cam- 
paign ever  mapped  out.  It  will  run  all  year  in  all 
newspapers  and  magazines  everywhere. 

Druggists  are  urged  to  stock  double  quantity  and  to 
move  their  "Diamond  Dye"  Cabinets  to  the  front. 
The  druggist  who  watches  his  "P's"  and  "Q's"  knows 
that  it  always  means  more  sales  to  take  advantage  of 
every  opportunity  to  tie  up  his  own  store  with  a  three- 
quarters  of  a  million  dollar  national  advertising  drive 
like  this  one.  This  is  the  greatest  "Diamond  Dyes" 
year  in  fifty  years  of  good  business.  Buy  "Diamond 
Dyes"  in  gross  lots  and  get  the  biggest  profits,  for 
you  receive  one  dozen  "Diamond  Dyes"  free  with 
each  gross. 

Druggists  will  find  a  Dealer's  Order  Blank  in  each 
dozen  cartons  of  "Diamond  Dyes."  Hurry  up  your 
own  order  and  be  sure  you  have  plenty  of  blacks, 
browns  and  blues,  because  this  is  going  to  be  the  big- 
gest "Diamond  Dyes"  season  in  all  history.  Drug- 
ists  take  no  risk  in  ordering  big,  for  sale  is  absolutely 
guaranteed,  and  all  unsold  "Diamond  Dyes"  are  re- 
turnable for  cash  at  anv  time. 


THE  LION  LEADS 

NO  LANCING  OR  CUTTING  WITH  | 

Burgess'  Lion  Ointment  § 


TRADE  MARK  Reg'd. 

Established  1847  A  CONTINUOUS  RECORD  OF  SUCCESS 

Stocked  by  the  leading  Wholole  Hou.es 


Just  Published,  17th  Edition,  1920,  Vol.  1.  27/  net,  postage  6d 

THE  EXTRA  PHARMACOPOEIA 

By  MARTINDALE  &  WESTCOTT 
(Vol.  II  will  be  issued  later)  Descriptive  leaflet  on  application 

LONDON:  H.  K    LEWIS  &  CO.,  Limited,  1?6  Gower  St.,  London,  W.C.  Eng. 
Also  of  W.  H.  MARTINDALE,  10  New  Cavendish  Street,  London,  W.I.  Eog. 


SHADEINE 

FOR  COLORING  GREY  HAIR 

This  popular  article  is  largely  advertised 

and   stocked    by    ml    Wholesale    Houses 

Lyman  Bros.  Co.,  Ltd.,  71  Front  St.  E.,  Toronto 

Parke  &  Parke,  Ltd.  Hamilton,  Ontario 

The  Shadeine  Co..  58  Westbourne  Grove. 

London.  W..  England 


Warning  to  Chemists 

The  original  Dr.  Ridge's  Food  is  manufactured  only  at 
The  Royal  Food  Mills,  London  N.,  England. 

Wholesalers  and  retailers  should  bear  this  in  mind  when 
ordering,  and  beware  of  imitations.  Dr.  Ridge's  Food 
hns  over  fifty  years  reputation  and  is  recommended  by 
Doctors,  Nurses  and  Mothers  in  all  parts  of  the  world. 

Dr.  Ri.lge's  Food  makes  milk  more  digestible  and  nour- 
ishing and  is  invaluable  for  Infants,  Growing  Children, 
Invalids  and  the  Aged. 

The  demand  for  Dr.  Ridge's  Food  is  rapidly  increasing, 
and  every  store  should  hold  a  stock,  but  it  must  be  the 
genuine — The  Dr  Ridge's  Food  manufactured  at  The 
Royal  Food  Mills,  London,  N.,  England. 


INGRAM'S 

BRITISH-MADE 

SEAMLESS  ENEMAS 

The  "STERILENDUM"  Enema  (Regd.) 


STER1L1ZABLE  IN  ITS  ENTIRETY 

Fitted  with  Aseptic  Glass  Pipes  and  Valves.     Guaranteed  not 

lo  Split.     No  Metal  Parts.     Best  Quality  Rubber. 


INGRAM'S  REGISTERED  ENEMAS: 

"ADAPTABLE"  "ATALANTA" 

"ECLIPSE"  "UTILEMA" 

"STERILENDUM"  "ZENITH" 

"ZEBINA"  "PERFEX" 

INGRAM'S  LONDON 

Original  Inventors  and  Manufacturers  of  the 
Seamless  Enema 


The  "ZEBINA"  Enema  (Regd.) 


Guaranteed  not  to  Split.  (Ordinary  Bulb.) 

Practical  Workmanship.  Perfect  Construction. 

Fitted  Complete  with  Bone  Rectum  and  Gum  Vagina    Pipe 
and  Leather  Shield,  and  packed  in  an  attractive  Catd    Box. 

Selling  Agents  throughout  Canada,  Sharland  & 
Co.,    Eldon    St.   House,    London    EC2,    England 


Made  ftp  the  firm  of  Ingrams.  Lcndon.  Scientific  Manufacturers  of  Surgica'  = 
India  Rubber  Goods.  Established  in  Lor  don  in  1847,  and  whose  Brand.  = 
"Ingram's  London.' '  is  a  guarantee  of  Quality. 

J.  G.  INGRAM  &  SON,  Limited 

The  London  India  Rubber  Works 

Hackney  Wick,  LONDON,  E.9.,  England 
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GEOSSMITH  LINE  OF  PERFUMERY  AND  TOILET 
SOAPS  NOW  SOLD  IN  CANADA 

\V.  i  Co.,  Ltd.,  Toronto  and    ' 

have 

-    n,   Ltd..  of 
don,   Englan  i.     While  nol   entirely   new   to  the  I 

ie1  er 
both   in   England   and  I  States  tin 

gh  grad 
price, 
ossmith  Line  covers  the  whole  range  of  toilet 
■  gauged  1 1  "tii  a  g1 ai 
•atalogue  of  some   14:1  pages,  illustrative  and  de- 
l  lie  line.   The  perfume  ome  48 

mistered   trade   marks 
,  rubei  istered 

Ean  de  < 

ii.il, ■!    will-  I ■    creams  ;    Eac  -    and 

,ov  d(  rs;  tooth  powders;  pastes  and  liquid 
■s;    bath    crystals    and    powders;    smelling    salts; 
eachoues;  sachets  and  sachet  powders. 

All  of  the  Grossmith  goods  are  put  in  unique  and 
dainty  bottles,  boxes  and  packets,  the  labels  and  cases 
of  which  are  beautifully  co^red  and  designed;  and 
easel   counter  cards  and  wall  hangers  imprinted  with 

rade  marl;  label  designs  in  the  sai jolorings  add 

tlj  to  the  advertising  and  display  features  of  the 
goods.  A  splendid  window  or  interior  display  could 
easily  be  made  of  the  Grossmith  line  which  would  un- 
doubtedly attract  inquisitive  attention. 

^^■^^■■■^■■^■^^^■■■■■^^^■■■^■^^ 

Dallmeyer    Lenses 

The  Lenses  of   Established    Reputation 


A  new  catalogue  has  been  prepared  l 
and  illustrations  of  the  various  sizes 
of  Lenses  which  has  made  the  name 

of    DALLMEYER    famous    for 

over  60  years. 

Applications   for  this  catalogue  are 

invited. 

J.  H.  Dallmeyer,  Limited 

Church  End  Works.  High  Road 
Willesden.N.W.  10      -       LONDON 


/hich  gives  complete  particulars 


iQnDON 


When  next  you  have  a  critical 
photographer  in  your  store, 
tell    him    you     have    some 

C*Fiterion 

^jjl*    fhtef&ftyey    W 

IN  STOCK. 
CRITERION  FOR  THE  CRITICAL 
CRITERION  LTD.    7  Stechford,    Birmingham,   England 


DRUGS  AND  CHEMICALS  FOR  ROUMANIA 

oj    le    of   zinc,   calcin 
super  phosphates   are    possible   chemical    o 

rs  to   Roumania.  according   to  L.  I). 
Canadian     ; 
de  was  impo  le  extent  ol 

a  year,  chiefly   from    Austria-Hungan  1     many, 

ida    w  as   obtained    Erom    <  treat    Britain    and 
.mi.  the  import  in  1913  r.5  tons.     I' 

iines  have  not  the  same  side  in   Roumania   as  in 
da,    but    their   use    is    in i 

of  advertising  and  owing  to  th >st  of  do 

scriptions.    Drugs  and  medicin  is  were  mostly   imp 
from  Germany  before  the  w  ar,  «  hile  I 

iini   source  of  supply.     There  is  an  openin 
-    da  in  many  lines,  such  as  aspirin,  phenacetin 
but  the  drugs  should  be  put  up  according  to  the  Euro- 
pean   pharmacopoeia.     British    drugs   prepared   in   ac- 
mce  with  the  English  pharmi 
while   certain   American    patent    medicines   have 
■    roduced 


BIG  DRUG  SEIZURE 

Alice,, l  drugs  to  the  value  of  $50,000  or  $60,000  were 
seized  a1  Vancouver  recently  and  a  well-known  <  h 
merchant  arrested  by  the  police  at  his  store  in  Pen- 
der street.  Some  of  the  find  was  discovered  in  a 
riy-constructed  pocket  in  the  seat  of  a  chair,  and 
several  cans  of  opium  and  some  other  narcotics  were 
found  behind  a  false  base  hoard  in  the  counter. 


REGULATIONS  OF  NARCOTIC  DRUG  ACT 

The  Dominion  Department  of  Health  has  sent  to  all 
druggists  in  Canada  a  eopj  of  the  "Memorandum  of 
the  Opium  and  Narcotic  Drue'  Act  and  Regulations" 
authorized  by  the  Privy  Council  on  October  2.  The 
memorandum  also  contains  sample  forms  of  records 
which  all  manufacturers,  wholesalers  and  retail  drug- 
gists must  fill  to  comply  with  the  Act.  Any  <]n 
who  has  by  now  not  received  his  copy  of  the  memor- 
andum should  write  to  the  Department  of  Health,  Ot- 
tawa.   for  one  of  these   copies. 


DRASTIC  BILL  INTRODUCED  IN  BRITAIN 

The  recently  appointed  British  i  >r\  mission  to  draft 
a  proprietary  medicine  bill  has  introduced  in  the  Brit- 
ish Parliament  a  measure  prohibiting  re  for  can- 
cel-. consumption1,  lupus,  deafness  .  wo- 
men's diseases,  paralysis^  rupture,  abortificients  and 
similar  complaints,  in  which  there  is  a  reasonable  doubl 

whether  a   cure   can    be   effected    by   i lieinal 

treatment . 


A  MYSTERY  TO  HIM. 

"  lliiw   fast    •  as  he  going,  <  (fficer  B 

"  Forty  miles  a ti  hour,  your  honor." 

"Wl  or  \  ourself   - 

"Jusl   tlii-."   i  unhappy  torist.     "Tf  I 

>n\   miles  an  hour  I  n 
outside  ii  momi  n1  and  Jstooi  somebody 

car  for  my  flivver." 


Prank  Holland:  "Did  she  return  your  h>vo.  Bill?" 
Bill  Berry:  "Yep,  she  said  she  had  no  use  for  it." 
Silvet  I  one  I  terald. 
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RELIABLE  BRITISH  PHOTOGRAPHIC  GOODS 


PLATES 

AND 


JBarnex 

^^  _J  PAPERS 

of  the  finest  quality  in  all  grades  for 

The  Professional.  The  Scientist, 

The  Amateur. 

Price  list  and  fall  particulars 

ELLIOTT  &  SONS,  LTD.,  BARNET,  England 

SOLE  MAKERS 


SELTONA 

is  recognized  in  even'  quarter  of  the 
globe  as  the  supreme  printing  paper. 
Made  in  five  delightful  grades  it  offers 
wide  scope  and  charming  varieties  for 
every  class  of  photographer. 

THE  LETO  PHOTO  MATERIALS  CO.,  LIMITED 

Roman  Wall  House,     1   Crutched  Friars,    LONDON,   E.C..    ENGLAND 


JOHNSON'S 

Chemicals 


BRAND 

Always  the    "STANDARD"   Quality 

Metol- Johnsons 
Pyro  Hydrokinone 


Amidol- Johnsons 
Glycin  Azol 


Chemicals  and  Preparations  for  Amateur  Trade,  Pro- 
fessional Work,  and  for  the  Trade  Enlarger.  Price  lists 
free  on  application. 

JOHNSON  &  SONS,  Ltd.       Cross  St.,  Finsbury,  London 


ALDIS 
LENSES 


These  British  made  lenses  are  unsurpassed  for  quality  and 
definition.  Now  supplied  in  apertures  ranging  from  F  3 
to  F  7.7  and  foci  from  I  1?  in.  to  36  in.  Libera]  terms 
quoted  to  dealers.     Lists  and  show  cards  free. 

ALDIS  BROS.,  Sparkhill,  BIRMINGHAM,  ENG. 


HOUGHTONS,  LTD. 

88-89  High  Holborn,  London,  W.C.I.  England 
Works: — Walthamstow 

Ensign    Cameras 
Films  &  Accessories 


Cables 

Bromide  Westcent, 

LONDON 


Codes 
A.B.C.  5th  Edition 

MARCONI  INTERNATIONAL 


CATALOGUES  SENT  ON  APPLICATION 


COLD  CHLORIDE 
SILVER  NITRATE. 
POTASSl  U  M 
CHLOROPLATINATE 
of  Guaranteed  Punhj 


onrVTaLttrtcvGYo  ltd 

\u\ .'  i-rT^.','i"'i;yi^ji',ti:n-^=»>.im:Mji*jiaaH_[ 

3  6!  BATTON  GAC:\  .  LONDON       EC  a*" 


& 


STOCKED  BY  STORES 


WATKINS  METER  CO.     -    HEREFORD,  ENGLAND 


PHOTO   FRAMES 

The  Original  Untarnishable  Series 

Wood  Backs  and  Struts 


Send  for  the  finest  Frame  Catalogue 
in  the  World. 

WHITEHOUSE.  WILLETTS  &    BENNION,   LTD. 

TYTH1NG.  WORCESTER.  ENGLAND 
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DEATH  OF  MR.  WARWICK 

After  an  illness  of  nearly  two  years  Charles  Ernest 
Warwick,  secretary-treasurer  of  Warwick  Bros,  and 
Rutter,  wholesale  and  manufacturing  stationers,  To- 
ronto,  died   at   his   home   in  that  city   on   October   14. 


The   late   CHARLES    E.   WARWICK 

The  late  Mr.  Warwick  had  been  associated  with  the 
business  over  a  quarter  century. 

He  was  horn  in  Woodstock  54  years  ago  and  went  to 
Toronto  as  a  lad.  being  educated  at  Upper  Canada 
College.  He  is  survived  by  his  widow  and  four  chil- 
dren, William,  Montague,  Sheldon  and  Miss  Helen, 
also  a  brother,  Geo.  R.  Warwick. 

The  funeral  took  place  from  his  late  residence,  428 
Walmer  Road,  to  Mount  Pleasant  cemetery. 

TEN  COMMANDMENTS 

The  following  ten  commandments  have  been  com- 
piled for  the  modern  business  world: 

1.  Thou  shalt  not  wait  for  something  to  turn  up, 
but  thou  shalt  pull  off  thy  coat  and  go  to  work  that 
thou  mayest  prosper  in  thy  affairs  and  make  the  word 
"  failure"  spell  "success." 

2.  Thou  shalt  not  be  content  to  so  about  they  busi- 
ness looking  like  a  loafer,  for  thou  shouldest  know  that 
thy  personal  appearance  is  better  than  a  letter  of  re- 
commendation. 

:'..  Thou  shalt  not  try  to  make  excuses,  nor  shalt  thou 
.say  to  those  who  chide  thee,  "I   didn't  think." 

4.  Thou  shalt  not  wait  to  be  told  what  thou  shalt  do, 
nor  in  what  manner  thou  shalt  do  it,  for  thus  may  thy 
days  be  long  in  the  job  which  fortune  hath  given 
thee. 

5.  Thou  shalt  not  fail  to  maintain  thine  own  in- 
tegrity, nor  shalt  thou  be  guilty  of  anything  that  will 
lessen  thy  good  respect   for  thyself. 

6.  Thou  shall  net  covet  the  other  fellow's  job.  nor 
his  salary,  nor  the  position  that  he  hath  gained  by 
his  own  hard  labor. 

7.  Thou  shalt  not  fail  to  live  within  thy  income,  nor 
shalt  thou  contract  any  debts  when  thou  canst  not  see 
thy  way  clear  to  pay  them. 


8.  Thou  shalt  not  be  afraid  to  blow  thine  own  horn, 
for  he  who  faileth  to  blow  his  own  horn  at  the  proper 
occasion  findeth  nobody  standing  ready  to  blow  it  for 
him. 

9.  Thou  shalt  not  hesitate  to  say  "No"  when  thou 
meaneth  "No,"  nor  shalt  thou  fail  to  remember  that 
there  are  times  when  it  is  unsafe  to  bind  thyself  by 
a  hasty  judgment. 

10.  Thou  shalt  give  every  man  a  square  deal.  This 
is  the  last  and  great  commandment,  and  there  is' no 
other  like  unto  it.  Upon  this  commandment  hangs  all 
the  law  and  profits  of  the  business  world. — Retail 
Grocers'  Magazine. 


CREED  OF  HAPPINESS 

Go  to  bed  right  at  night.  Get  up  right  in  the  morn- 
ing. Start  the  day  with  joy  in  your  heart,  a  smile  on 
your  face,  kindness  in  your  purpose. 

If  it  is  a  dark  day.  never  mind;  you  will  brighten  it 
up.  If  it  is  a  bright  day,  you  will  add  to  the  bright- 
ness. Give  a  word  of  cheer,  a  kindly  greeting  and  a 
warm   handshake   to   your  friends. 

If  you  have  enemies,  look  up,  pass  them  by,  forget 
and  forgive. 

If  all  of  us  would  only  think  how  much  of  human 
happiness  is  made  by  ourselves,  there  would  be  less 
of  human  misery. 

If  all  of  us  would  bear  in  mind  that  happiness  is 
from  within  and  not  from  without,  there  would  be  a 
well-spring  of  joy  in  every  heart  and  the  sun  would 
shine  forever.     Trv  it ! 


CASCARETS  PROFITS  DOUBLE 

A  test  in  thousands  of  drug  stores  has  proven  the 
fact  conclusively  that  customers  who  come  for  Cas- 
earets  willingly  accept  the  25-cent  size  practically  every 
time  it  is  handed  them.  Druggists  should  inform  their 
clerks  that  no  10-cent  package  of  Casearets  should  be 
sold  over  the  counter  unless  the  10-cent  size  is  abso- 
lutely called  for.  In  ninety-five  per  cent,  of  the  in- 
stances where  the  customer  says,  "Give  me  a  box  of 
Casearets,"  if  the  25-cent  size  is  dispensed  there  will 
be  no  argument.  Try  this  plan  of  better  salesmanship. 
You  can  easily  make  two  and  a  half  times  as  much 
profit  on  a  Cascaret  sale  than  you  can  when  your  clerk 
has  the  habit  of  "Dime-ing"  the  cash  register  to 
death. 

Tell  your  clerks  to  be  sure  and  look  for  the  "Cas- 
caret  Movie"  page  ad.  in  this  month's  issue.  He  will 
quickly  see  the  point  and  you  will  be  the  gainer  by 
his  increased  efficiency  as  a  salesman.  Demand  for 
Casearets,  everywhere  is  being  increased  by  a  wonder- 
fid  series  of  "moving  picture"  ads.  This  startlingly 
new   publicity   is  the  talk   of  the  advertising  world. 

Druggists  now  can  buy  Casearets  in  any  quantity  at 
80c  a  dozen  for  the  10-cent  size,  $2.00  a  dozen  for  the 
25-cent  size,  and  $4.00  a  dozen  for  the  50-eent  size. 
You  can't  lose  in  ordering  a  big  stock,  for  all  unsold 
Casearets  are  returnable  for  cash  paid  without  quib- 
bling at  any  time. 


THE   DRUG  HABIT 

Physician — This  man's  condition  is  not  due  to  drink. 
lb\  been  drugged. 

Policeman  (turning  pa'e  and  speaking  timidly)  — 
I'm  afraid  ye're  right,  sir.     I  dragged  him  all  the  way 

.1  matter  of  a  hundred  yards  or  more. — The  Copper 
Kettle. 
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^/p  War  nod 
)6u  Last  Month 


— '  and  a$ain 


(51ffistmaslrack 

is  almost  upon^ou 

The  chances  are  that  if  you  double  your  stock  of  Waterman's  Ideal  Fountain  Pens 
you  will  sell  them  all  before  Christmas  is  over.     So  that  if  you  remain  satisfied 
with  just  the  stock  you  have  you  will  lose  a  great  many  possible  sales,  and 
corresponding  profits. 

Now's  the  time  for  action.     The  pens  you  will  sell  next  month 
must  be  ordered  at  once.     We  will  give  you  service,  but  we 
must  know  your  needs  without  delay. 

L.  E.  Waterman  Co.,  Limited 


179  St.  James  St.,  Montreal 

Factory,  St.  Lambert,  Que. 


„  (  Rteal  1 
Fouitf&mFen 
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NEWS  OF  CANADIAN  DRUG  TRADE 

6.  P.  Woods  has  opened  a  (hum  store  at  Moncton, 
X.  B. 

s.  <;.  Moore  has  put  a  30-ft.  extension  to  his  drug 

store  at  Melfort,  Sask. 

J.   T.   Smith    has   purchased    <  >.   < '.   Rutledge's  drug 
3s  at    Vancouver. 

E.  E.  Saunders,  Weldon,  Sask.,  has  moved  bis  drug 
business  into  a  new  store. 

W.  F.  Trueman  has  purchased  ('has.  Dickison's  drug 
ss  at  Newcastle;  X.  I!. 

E.  W.  Bailey  has  sold  his  drug  business  a1  Eartney, 
Man.,  to  Graham's  Pharmacy. 

J.  Carter's  drug  store  at  Loverna,  Sask..  was  de- 
stroyed by  fire  recently.     Mr.  Carter  will  rebuild. 

Trueman  &  Morris  have  purchased  the  drug  busi- 
ness at  Newcastle,  X.  B.,  owned  by  the  late  John  H. 
Troy. 

J.  II.  Mel).  Fulton,  of  the  Victoria  (B.C.)  Owl  Drug 
Co.,  Ltd.,  was  married  recently  to  Miss  Gertrude 
Bosustow. 

The  Kllis  drug  store  at  Wadena,  Sask..  was  de- 
stroyed by  tire  which  damaged  the  business  sei-tion  of 
that   town. 

Some  time  after  L.  C.  Sabine's  drug  store  at  Harbord 
street  and  Manning  ave,  Toronto,  was  locked  up  one 
night  recently  it  was  broken  into  and  a  variety  of 
goods  valued  at  about  $50  taken.  The  robbery  was  not 
discovered  until  next  morning  when  the  front  door 
was  found  to  have  been  pried  open. 

Burglars  broke  into  F.  J.  Capell's  drug  store  at 
Elora.  Ont..  recently  and  got  away  with  some  $300 
worth  of  booty,  including  kodaks,  cigars  and  cigar- 
ettes, perfumes,  safety  razors,  boxes  of  candy,  etc.,  as 
well  as  about  $25  in  cash.  They  gained  entrance  by 
breaking   in   the   front   door   with    a    crowbar. 


BOSTON  PENCIL  POINTER 

The  Boston  Pencil  Sharpener  is  not  only  a  time  saver 
but  also  eliminates  the  dangerous  and  difficult  method 
of  sharpening  a  pencil  with  a  knife.  There  is  no  dan- 
ger of  cutting  or  soiling  the  fingers,  as  all  lead  and 


wood  removed  is  retained  in  the  transparent  receptacle, 
which  also  conceals  the  cutter.  It  will  make  a  hand- 
gifl  for  horn.',  school,  or  office  use.  and  will  be 
prized  as  much  as  an  article  many  times  the  price. 
It  is  sold  by  Warwick  Bros.  &  Rutter  Ltd..  Toronto. 


HUMOR  IN  THE  DRUG  STORE 

Dentist,  speaking  to  patient  about  to  have  a  tooth 
extracted:     "Have  you  heard  the  latest  song  hit?" 
Patient  :     "No.     What  is  the  title  of  it?" 
Dentist  :     '•The  Yanks  are  Coming." — Oral  Hygiene. 


Magistrate:     "Do  you   want     a     lawyer    to   defend 

you  ;" 

Prisoner:  "Nol   particularly,  sir." 

.Magistrate:  ■•Well,  what  do  you  propose  to  do 
about  the  case . ' ' 

Prisoner-;  "Oh,  I'm  quite  willing  to  drop  it  as  far 
as  I'm  concerned." — London  Punch. 


The  New  Nurse:     "Have  you  seen  Ethel  Barrymore 
in  'A  ( 'ountry  Mouse  .'' 

Veteran    Nurse:     "Yes,    hut    she    isn't    so    good    as 
'Ethyl  Chloride  in   Local  Anesthesia.'   " — Dental 
tnos. 


Slim  was  commenting  on  a  recipe  for  making  a  bev- 
erage out  of  birch  bark. 

"Since  the  stuff  they  make  from  apples  is  called 
'apple  jack."  "  she  ventured.  "]  suppose  they  call  this 
birch  stuff  'lumber  jack." 

'•'No,  ma'am."  answered  Specs,  solemnly,  •'that  brew 
is  known  as  "logger  beer!"   " — Tacoma  Ledger. 


"Did  anybody  comment  on  the  way  you  handled 
your  new  ear .'" 

"One  man  did.  but  he  didn't  say  much." 

"What   did  he  say.1" 

"All  he  .said  was.  'Fifty  dollars  and  costs."  " — Bal- 
timore American. 


Baron    Island:     "What  is  the  difference  between  a 

conductor  and  a  eold  in  the  head.'" 

Count  Discount.     "'I  don't  know.     Tell  me." 
Baron  Island:     "The  conductor  knows  the  stop  and 

a  cold  stops  the  nose." — Medical  Times. 


"How  do  you  pronounce  'pneumonia'."  asked  the 
French  boy  who  had  come  to  England  to  learn  the 
language. 

His  only  chum  told  him. 

"That's  odd."  replied  the  young  Haul.  "It  says  in 
this  story  T  am  reading  that  the  doctor  pronounced  it 
fatal." — Ginn's  Magazine. 


"1    doctor  myself  by  the  aid  of  medical  books." 
"Yes.  and  some  day  you'll  die  of  a  misprint." — Bos- 
ton Transcript. 


Neighbor:     "So  your  son  got  his  B.A.  and  his  M.A." 
Father:     "Yes.  but   his  P. A.  still  supports  him." — 
Boston    Transcript. 


RAISINS 

You've  heard  about  the  raisin 
With  the  kick  of  10  per  cent., 
But  the  raisin  with  the  wallop 
Is  the  raisin'  of  the  rent. 

— Columbus  Di 


•  patch. 
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HOLIDAY  STATIONERY 


A  practical  proof  of  the  superiority  of 
DE  LUYE  Stationery  would  be  a 
sample  assortment. 

ASSORTMENTS 

"A"  —  This  year's  best  lines, 
lower  and  medium  prices  -  $  1  5. 

"B" — Same  values  as  "A"  but 
larger  variety $25. 

"C" — Large  variety  of  all  prices 
with  some  of  better  lines  -  $50. 

All  this  seasons  goods,  and  our  best 
selling  numbers. 

We  are  anxious  to  convince  you  for 
future  business. 


SATISFACTION 
GUARANTEED 

WARWICK  BROS.  &  RUTTER,  Limited 

Manufacturers  TORONTO 
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Soda  Fountain  Profits  in  Winter   I 


THE  HOT  SODA  SEASON 
summer  is  gone,  til''  barvesl  is  ended  ami  Jack 
Prosl  has  the  centre  of  the  stage.  Hot  drinks  will  be 
n  demand  at  the  fountain.  One  day  last  Fall  it  was 
ibserved  that  the  drug  stores  in  a  city  of  15,000  popu- 
ation  had  turned  oft'  their  fountains  and  were  using 
he  space  to  display  COUgh  remedies  and  other  things. 
And  this.  too.  in  a  section  where  they  have  Winter — 
with  a  capita]  \\\.  says  a  writer  in  the  Northwestern 
Druggist. 

This  is  certainly  a  mistake  and  these  druggists  are 
iiNsin<r  an  opportunity  to  coin  many  an  honest  dollar 
o  say  nothing  about  adding  greatly  to  the  attractive- 
ness of  their  store.  For  a  place  where  a  good  hot 
drink  can  be  had  looks  mighty  tempting  on  a  cold  day. 
In  this  particular  town  some  of  the  stores  could  have 
dded  some  daintj  sandwiches  and  one  or  two  other 
things  that  are  equally  handy  to  serve  with  a  good 
chance  of  their  being  readily  disposed  of  and  proving 
:;  great  convenience  to  many  people. 

Sandwiches   should   be   wrapped   in    wax    paper   and 
lisplayed  on  a  glass  compote  or  stand  with  cover.    Ar- 
ranged in  this  way  they  are  clean,  attractive  and  very 
little    trouble.     Somebody    missed   their  breakfast,    or 
ras  detained  at   the  lunch  hour,  a  really  good  sand- 
wich   and   a   good  cup   of  coffee   will   "fill   a   long-felt 
want"  and  help  to  make  your  store  the  place  where 
'hese  same  people  will  come  for  other  things.    It  helps 
to  create  the  impression  that  your  store  is  wide-awake 
and   up  to -date. 
And  speaking  id'  a  good  cup  of  coffee,  this  is  a  point 
hat  needs  more  attention  and  one  that  will  go  a  long 
way  toward  making  this  department  more  profitable. 
It  is  to  be  regretted  that  the  hot  drinks  served  at  many 
if  the  smaller  stores  are  often  poor  in  quality.     There 
is  a   tendency  to  serve   them   in   a   mechanical   sort   of 
way  without  knowing  whether  they  are  really  tasty  and 
palatable.     The  soda  fountain  should  be  able  to  serve 
od  a  cup  of  coffee  as  the  lunch  counter.     Tt  would 
be  far  better  to  have   only  two   or  three   things  that 
re  really  good,  than  to  have  many,  all  of  which  are 
>il\    passable. 

I   have  before  suggested   that   the  drug  store   might 

■•rve  "afternoon  tea""  to  the  ladies.     Tt  is  the  simplest 

thing  in  the  world  to  make  a  good  cup  of  tea  to  order. 

All  you  need  is  boiling  water  and  good  tea.     You  can 

lake  it  right  in  the  cup  with  an  infuser  which  is  pro- 

ided   for   that    purpose.     And  as  it   is   made  to   order 

on   tan  just  as  well  have  two  or  three  different   kinds 

nd   give  the  customer  the   variety   they  prefer.     For 

'  on  know  in  the  matter  of  tea.  as  in  cigars,  the  kind 

"'i  are  in  the  habit  of  using  is  the  kind  you  want 

11  others  are  medicine,  so  to  speak.    Served  with  some 

'ainty  crackers  you  will  find  the  cup  of  tea   will   be 

■ry   popular   with    the   ladies. 

'late,  Too.   is  another  drink  that   n Is  r  ■ 

■  id  attention.    No  matter  what  the  manufacturer 

'Is    \  ,,n.    it    will    not    make    itself.      The 

ividing  line  between  mud  ami  merit  is  -,,  very  narrow 
nd  only  painstaking  care  will  keep  you  on  the 
side. 

As   suggested   previously,   a   g 1   "Ginger   T< 

i   very  desirable  thing   to  know   how  to  serve.     Made 
■  ith  a  portion  of  milk  to  conceal   the  ginger  so  that 


it  will  not  "burn  your  bearl  out"  it  is  a  most  ac- 
ceptable and  beneficent  drink  for  a  person  who  is  chilled 
by  a  long  ride  in  the  cold  or  some  other  exposure. 

Then   there   is  hot   lemonade   and   hoi    beef   tea   which 
are  simple  and  easy  to  get  right.     It  is  better  to  hi 
few   thing.s  that   are  just  right   and   which    make  a  hit 
than  to  experiment    with   many  things. 

MAKE  FOUNTAIN  SHOW  WINTER  PROFITS 

They  say  that  a  summer  home  is  an  expensive  luxury 
and  never  a  good  investment.  There  is  no  disputing 
the  fact  and  there  is  no  way  to  increase  their  useful- 
ness. To  some  extent  a  soda  fountain  can  be  com- 
pared to  a  summer  home  and  while  it  is  not  considered 
an  expensive  luxury  where  it  is  operated  only  during 
the  summer  months,  yet  it  does  not  produce  as  it 
should  and  it  is  the  poorest  kind  of  policy  to  discon- 
tinue its  use  during  the  winter,  says  The  Retail  Drug- 
gist. 

A  druggist  who  has  a  fountain  has  a  certain  amount 
of  capital  tied  up  in  this  equipment  and  it  is  not  good 
business  policy  to  let  it  lie  idle.  Keep  it  working  and 
you  will  find  that  you  can  make  your  fountain  worth 
even  more  to  you  during  the  winter  months  than  you 
can  during  the  summer  .season.  It  has  been  demon- 
strated that  the  profits  on  hot  sodas  are  greater  than 
you  can  enjoy  on  your  cold  soda. 

There  is  an  increased  popularity  on  hot  soda  ser- 
vice and  druggists  cannot  possibly  afford  to  overlook 
this  end  of  their  soda  business.  It  is  a  very  easy  mat- 
ter for  you  to  equip  your  fountain  to  take  care  of  an 
extensive  and  profitable  hot  soda  business  and  to  re- 
tain the  same  source  of  income  you  enjoy  during  the 
summer  months.  There  is  no  reason  in  the  world 
why  every  druggist  should  not  be  fully  equipped  to 
make  his  investment  in  a  soda  fountain  pay  him  a  nice 
revenue  the  year  round. 

Another  thing  that  ought  to  be  considered  is  the  fact 
that  if  you  operate  your  fountain  during  the  winter 
you  increase  its  popularity  and  get  people  into  the 
habit  of  patronizing  your  fountain  and  you  will  be  in 
a  better  position  to  hold  summer  trade  which  might 
otherwise  drift  to  one  of  your  competitors. 

In  this  connection  we  would  like  to  call  our  trade's 
attention  to  the  Luncheonette  Outfits  which  are  offered 
by  many  manufacturers  and  which  doubles  the  money 
making  possibilities  of  your  fountain  at  very  little 
extra  expense.  In  fact,  you  can  add  extra  equipment 
that  will  practically  pay  for  itself  in  a  few  months  and 
which  will  go  on  earning  you  extra  dividends  for 
years  to  come. 


LIQUID  CARBONIC  CO.  MOVED  TO  NEW 
LOCATION 

The  Liquid  Carbonic  Co.  of  Canada  announce  their 
removal   from  70  King  Streel    West    where   thej 
•Mined    nil    a     very    successful     business    tor    .nine    two 

years  now.  to  \2  .Mercer  street,  where  they  will  en- 
deavor in  give  even  better  service  to  their  patrons 
than  that  rendered  at  the  old  stand.  They  will  occupy 
the  new    premises  about    December   1st. 

•WANTED 

FOB   cities   of   Toronto  and   Hamilton    special    lines    of    hi^rh 
the   trade  in  gem 
mission  ba  -  only. 

Advertisers   will   furnish   high*  a   banks   and 

Bos     B-74,    i 
Streel    w,  -  \. 


Novembei . 
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Current  Prices  on  Drugs  and  Chemicals 

The  prices  presented  here  represent  average  Toronto  prices  for  the  usual  quantities  purchased 
by  retail  dealers.       Owing  to  the  unsettled  conditions  these  quotations  are  liable  to  change. 


Aoetalid.   lb $1.00 

Acetone,   pure,  lb 95 

Acid.   Acetic,   B.P.,   lb 22 

Acetic,  99%  p.c,  lb.  ..  .65 
Arseuiuus  (Arseziic),  lb.  .20 
Arsenious  (pure),  02.  ..  .10 
Arsenious  (red  lump),  oz.  .05 
Benzoic,  from  Gum.  oz.  1.10 
Benzoic,    from  Toluol,    oz.        .20 

Boracic   Crystals,    lb 30 

Baracic.     pulv.,     lb 30 

Butyric,    oz 50 

Cacodylic.    5    gr.    bot.    ea.        .30 

Camphoric,    oz 90 

Carbolic.    1    lb.    bots 60 

Carbolic.  5  lb.  tins.  lb.  .  .  .55 
Carbolic.  10  lb.  tins,  lb..  .52 
Carbolic,    crude,    Com'l., 

gal 85 

Chromic,     pure     Cryst.     oz.      .25 

Crysophanic,     oz 50 

Cinnamic,     oz 1.15 

Citric,    lb 1.50 

Uresylic,    oz 40 

Piui  ric.  1  lb.  bots..  each  1.50 
Fluoric,  %  lb.  bots..  each  .88 
Fluoric,    ii  lb.  bots.,  each        .56 

Fluoric,    oz 40 

Gallic,    oz 25 

Glycerine,  phosphoric,  oz.        .65 

Hydriodic,    oz 45 

Hvdrobromic.    lb .55 

Hydro  Silico,    Fluoric,    oz.  10 

Hypophosphorus,   10  p.c, 

oz 15 

Lactic,   concentrated,   oz...       .35 

Mallic.    oz 1.20 

Mecouic,    oz 4.25 

Holybdic,    pure,    oz 40 

Monochlor,   acetic,    oz 45 

Muriatic,   com  1,    lb 08 

Muriatic,    C.P.,    lb 47 

Nitric,    com'l,    lb 18 

Oleic,    pure     oz 45 

Osmic.    1  gramme  tu..   ea.      5.10 

Oxalic,   lb 1.00 

Oxalic,  pulv.,  lb 1.05 

Perchloric,    oz 25 

Phosphoric,   concent,   1500 

lb 75 

Phosphoric,  dil.,   lb 30 

Phosphoric,    glacial,    oz...  .25 

Phosphoric,  syrupy,  1750, 

lb.    .     80 

Proligenous,    lb 15 

Prussic,  ?.s.,  bots.,  doi.  2.2* 
Pyrogalic.    Marck's.    oz.  .45 

Salicylic,    lb 1.20 

Salicylic,  natural,  oz.    .  .  .      1.00 

Succinic,     oz 2.00 

Sulphanilic.    oz 50 

Sulph..    Arotnat,    lb 1.25 

Sulphocarbolic,    oz 35 

Sulph  ,    com'l.,    lb 08 

Sulph..    C.P..    lb 47 

Sulphurous,   lb 20 

Stearic,  lb .60 

Tannic,    lb. 2.75 

Tartaric,    crys..    lb 1.25 

Tartaric,    puv..    lb.    1.25 

Trichloracetic,    oz.    45 

Uric,    oz 1-50 

Valerianic,     oz^fe 1.70 

Aconitine.   pure  alrerph,   gr.        .20 
Adeps  Lanae.  hydrous,   lb. .         .60 

Airol,    oz 75 

Albumen,   from  egg.  oz..  .35 

Albumen,    from   blood,    cz.         .10 

Alcohol,    gallon    13.30 

Absolute,      lb 3.50 

Amyllic.    C.P.,    lb 3.00 

Columbian,  spt.,  gal 4.40 

Methylated,     sal 2.00 


Aldehvde,    oz 

.10 

Alkannin.    oz 

Almonds,   bitter,   lb 

.75 

Almond   Meat,    lb 

.60 

Aloin,     oz 

.'- 

Alum,     lb 

.09 

Chrome,     lb 

.50 

•°ulv..     lb 

.10 

Aluminium,    coarse    powder, 

.21 

Aluminium,    Acetotartrate, 

oz $0.25 

Bromide,    oz 50 

Chloride,   pure,   oz 15 

Metal,    oz 25 

N».*-ate,    pure,    oz .15 

Sulphate,     pure,   oz 15 

Alumnol,     oz 75 

Alypin,    15   gr.   bot..    each..         .25 

Amidol,    oz 1.00 

Ammonal,     oz 1.65 

Ammonal,    tablets,    oz 1.65 

Ammonium    Acetate,     oz.  .20 

Benzoate,    oz 35 

Bichromate,    oz 20 

Borate,    oz 20 

Bicarbonate,    oz 15 

Bromide,    lb 1.30 

Carbonate,    lb 25 

Carbonate  C.P.,   Howard's, 

lb 1.00 

Carbonate    C.P.,    Merck's, 

lb 60 

Carbonate,    powd.,    lb.    ..         .30 

Fluoride,    oz. 50 

Glycerophosphate,     oz.      ..       .50 

Hypophosphite,    oz 30 

Iodide,   oz 60 

Liquor,    fort.,    lb 25 

Molybdate.     oz 60 

Muriate,    lump,    lb 40 

Gran     30 

Nitiate,    com'l,    lb 45 

Nitrate,    C.P.,    oz 15 

Oxalate,    oz 20 

Persulphate,     oz 25 

Phosphate,    pure,    cz 15 

Salicylate,    oz 30 

Succinate,    oz 70 

Sulphate,     com'l,     lb.     ..         .15 

Sulphate,  pure,  oz 10 

Sulphide,  pure,  cryst.,  oz.        .90 

Sulphite,    oz 30 

Sulphocyanide,    oz 25 

Tartrate,    neutral,    01.     .  .        .20 

Valerianate,    oz 75 

Amyl.    Acetate.   Oxide,   oz...         .15 

Butyrate.  oz 35 

Formate,     oz 25 

Nitrate,     oz 70 

Nitrite,    oz .50 

Valerianic,    oz 70 

Anaesthesin,   25  grm.  pgks., 

each    3.85 

Amylene.    Hydrate,    oz.     ...       1.35 

Anethol,    oz 65 

Aniline,    pure,    oz 15 

Anisol,    oz 50 

Antikamnia.     oz 2.00 

Vest    pocket,    box.    doz.    .      3.35 

Antimony,    metal,    ox 10 

Pulv.,    pure,     oz 10 

Arsenate,    oz 30 

Chloride,     oz 45 

Liver   (crocus)    lb 70 

Oxide.   White    (Acid  Anti- 

monic)    oz 75 

Tart.    Pulv..    (Tartar 

Emetic),    lb 1.25 

Antincsin,    oz 2.25 

Antiprrine,    Salicylate,    oz..      1.50 
Antitoxine,    Neuralgic,    oz.    .      1.30 

Apiol.    green,    oz 65 

Apocodeine.    Hydrochlor. 

1    gr.    bots.    each 25 

Apolysine,    oz 90 

Apomorphia.    Muriate,   oz. .  .    55.00 

Arhutin.    Crystals,    oz 1.90 

Areca,     Nuts,    lb 65 

Nuts,     pulv.,     lb 75 

Arecoline.    Hydrobrom.     15 

_r      bots.,    each     2.35 

Argentamine.    oz 60 

Argentnm.  crede    (Col- 

largolnm).   oz 4. 00 

Argonine,    oz 9s 

Argyrol,    oz 2.45 

Aristol.    (substitute),   oj.    ..      2.25 
Arrowroot.    Bermuda,    lb.    .  .       1.20 

St.    Vincent,    lb 35 

Arsenic,    metal,    oz SO 

Bromide,    oz 50 

Chloride,    oz 50 

Iodide,    oz.     . 

Sulphide.   Red    (Realgar). 

oz 15 

Aseptol.    oz 25 


Ashes,  pearl,   lb $    .60 

Pot.,    lb 50 

Asphaltnm,     lb 12 

Atropia.    pure,    15   gr.    bots.. 

each     1.20 

Sulphate,    %-oz.  bots., 

per    oz 23.50 

Balsam.    Canada,    lb 2.40 

Copaiba.    Anier.,    lb 1.20 

Copaiba,    English,    lb.    .  .      2.30 

Peru,    oz 40 

Toiu.    oz 25 

Bark.    Ash,    prickly,    lb 25 

Bark,    Angnstura,   lb 1.10 

Bavberry.    lb 90 

Canella,    lb 35 

Cascara,    lb 40 

Cascarilla,    lb 75 

Cherry,  black,  lb 30 

Cotton   Root,    lb 20 

Condurango,   lb 60 

Elm.    lb 1.20 

Hemlock,    lb IS 

Mezereon,     lb 50 

Peruvian,    Red,    lb 1.50 

Peruvian,  Yellow,  lb.    .  .  .      1.50 

Pomegranate,    lb 55 

Poplar.     II. 30 

Sassafras,  lb 75 

Soap,     lb 40 

Tamarac,     lb 20 

Wahoo,     lb 65 

Witch    Hazel    15 

White    Pine,    >b 18 

Barium,   Acetate,  ot 20 

Bromide,    os 40 

Carbonate,    pure,    lb 60 

Chlorate,  oz 20 

Chloride,   com'l..    lb 25 

Chloride,    pure,    lb 70 

Metal,    2    c.c.   tubes,    each        T.OO 

Nitrate,     oz 20 

Oxide,  Hydrate,   com'l., 

os 10 

Peroxide.    Anhydrous. 

pure,    07      .10 

Peroxide,    com'l.,    lb.    ...      1.00 

Phosphate,     oz 20 

Sulph..    Precip..    oz .  10 

Sulphide,    pure,    oz .15 

Beans.    Calabar,    oz 15 

Tonquin,    oz 25 

Vanilla.    Mexican,    oz.     ..  .60 

Vanill*.    bourbon,    oz.    .  .         .40 

Berberine,  Muriate,    oz.    ...      5.50 

Berberine.    Sulph.,    oz 5.50 

Benzole,    lb 20 

Benzoinal,     lb 2.45 

Benzosal.     oz 1.80 

Benzyl,    Chloride,    com.,    oz.        .50 

Berries.    Buckthorn,    lb.    ...      1.00 

Coculus,    Indicus.    lb.    .  .  .  .75 

Cubebs.    lb 2.25 

French,    lb 20 

Juniper,     lb 'JO 

Laurel,    lb 20 

Pricklv    Ash.    lb 30 

Poke,     lb 05 

Saw    Palmetto,    lb 40 

Betol.    oz 70 

Bismuth.    Ammon.,     Citrate. 

Benzoate.  oz 85 

Betanapthol.  oz 25 

Carb.,    lb 5.00 

Citrate,     oz 40 

Iodide    65 

Liquor,    lb. So 

07 35 

Nitrate.    Crystals,   oz .10 


Oxalate 
Oxide 


.  thloride,  oz 

Oxvcbloride.      oz .40 

Pbosnhate.    oz 45 

Sa'icvlate.     oz 45 

Subgallate.    oz 40 

Subiodide.   oz 6' 

Subnitrate.    lb s.O'i 

Trihromphenol, 

(Xereform)      75 

Valerianate,    oz 45 

\rmenia.    lb 10 

Borax.    C.P..    Cryst..    lb.    ..         .30 

C.P.,     pulv..     lb 30 

Crvst..     lb 18 

Pulv..     lb 2s 

Glass,    lb 


Boroglycerine,  oz $0.15 

Bromine,     oz 

c.p..  oz :6 

C  hlonde.    oz     .  .  .  .  50 

Bromipin,     fc     lb.,    lb 

Tablets,    box    of    25    each  .65 

Bromoform,    oz  4U 

Bromural,    oz.    ....."'.'.[[  4^0 

B  roomtops,     lb 

Cadmium,    oz =q 

Bromide,    oz '  J25 

Chloride,     oz ]  30 

Iodide,     oz '55 

Nitrate,     oz '  '^5 

Sulphate,   oz.    .  .  .  'Zn 

Sulphide,    oz ;;."  50 

Caffeine,     oz 1. 10 

Benzoate,    oz 2.10 

Citrate,     oz *g  = 

Hydrobromate,    oz 120 

Hydrochloride,    oz.    ..  1   35 

Salicylate,     oz j.;ou 

and  Soda  Benzoate    oz.  .80 

Calamine,   prepared,  lb.'...  .15 

Calcium,    metal,     oz '  6  00 

Acetate,  oz 20 

Bromide,  oz.  .  .  '00 

Carbide,    lb.     ...'.'.'..'..'.  "jju 

Carbonate,     pure     .50 

Carbonate,  Precip..  lb.  ..  10 

Chloride,  com'l.,  lb [08 

Chloride,   pure,    lb l.'oc 

Glycerophosphate,     os.     .  .  "30 

Hypophos,    oz 20 

Hyposulphite,    oz 15 

Iodide,     oz 'gt, 

Lactate,    oz "..'..'  .05 

Lactophosphate,     oz     .  '35 

Nitrate,    oz . '  '05 

Oxalate,    pure,    oz 

Peroxide,    oz.     ......'  '311 

Phes.   Percip.,   lb '  '05 

Phosphide,    oz "  '  g0 

Saccharate,     oz '_2u 

Salicylate,    oz ~ 

Sulphate,    Precip.,    lb  70 

Sulphide,     oz '  u, 

Sulphite,     oz '15 

Sulphocarb.     oz "21 

Camphor,    in  bulk    ...       "  2 '  5, , 
oz.    blocks,    lb.     . 

'-.    ds.    blocks.,    lb.    .  o'iT 

Powdered,    lb 2 '  55 

Monobromide.     oz "5.1 

Cannabine     Tannate.     15-gr. 

tubes,    each    g 

Cantharides.   whole.   Chinese 

lb 2  90 

Powder.    Chinese,    lb.    .  . .  3^20 

Whole.    Russian,    lb.     ...  6.50 

Powdered.    Russian,    lb.    .  6  50 
Canthardin, .  5    gr.    tube. 

each      2  25 

Carbon.    Bisulph.    lb 4 

Tetrachloride,    lb.    .  .  .  '35 

Cestoreum.     oz "  65 

Odtotfla    .oz.  !   J* 

Cerium,    nitrate,    oz 35 

Oxalate,     oz "20 

Chalk.    French,  lump,  lb.    .  40 

French,    powd..    lb.     .  .  05 

!        lb 

Chloralamid,    oz 

Chloral    Hydrate,    lb. 
Chloroform,    D.    &    F.,    blue 

'abel.     lb 2. 10 

D.   A-    1\.    pure.    lb. 

O.    ft    F.    Methvl.    lb.    ... 

Commercial,    lb 

Lyman's,  lb. 

Chlorophyl,  for  spirits,  oz.   .  .65 

for  oils,   oz ]$5 

Chtorophyl,   for  water,  oz.    .  .65 

Chromium.    Acetate,   oz.    ...  .25 

Carbonate,    oz ]so 

-ide.    soluble,    oz.    ..  ieo 

ride.   Solution,  oz.    .  .  .20 

Nitrate,    oz 

Oxide,    oz 

Powdered,    oz.    ... 

Sulphate,     si 

Pure                                   9  ^ 

ate.     oz 

Sulphate,    oz 

- 
Cinchonidine.   pure.    Cryst. 

oz 

Hydrochlor.    oz 
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.itarin,     oz •    *>.»0 

.trophen,  25  gr.  pkt.,  each        -90 

oz 60 

Chloride,    OZ " 

N urate,    oz ~)> 

Oxide,     « |« 

Sulphate,   oz ,„„„ 

ucaine,    alkaloid,    oz.    ...      19.00 

Nitrate,     Va    oz.    ea •     5.00 

Muriate,     oz „? 

Salicylate,   5   gr.  pkt.   ea,      l.« 

i    .chineal,    lb \-\\ 

Pulv.,    lb I-25 

,  ocoa    Butter,    lb.     1-00 

odeia     Oryst.,    oz W.76 

Hvdrochlur     14.  ou 

Phosphate,     oz 10.00 

Sulphate,     oz 10.00 

v  olchicin,    C.P.,    Cryst..    lo 

gr.    bot..    each    an 

i  olocynth,   apple,   lb -80 

Pulv.,    lb 

in,   lb °" 

Canthar,    oz *" 

Flexible,    oz -.' 

Styptic,    oz lD 

i  ..loring.    Brandy,    lb 25 

Cochineal,     lb 50 

Confect..   Opium,   lb .75 

Roses,    lb I-" 

Senna,     lb 1-00 

Sulphur,    lb 50 

L'..pper,  Acetate,   pure,  oz..         .£5 

Arseioniate,     oz     20 

..Aluminated,    oz 10 

Ammonia    Sulph..    oz.     .  .         .15  ■ 

Bromide,     oz 4o 

Carbonate,     lb ■  .  •         -60 

Chloride.    B..    oz 20 

Citrate,     oz 3.0 

Cyanide,    oz 2o 

Filings,    oz 1; 

Foil,    oz 15 

Metal,    oz 85 

Nitrate,     oz 20 

Oxalate,    oz 3d 

Oxide,    black,    oz 2o 

Oxide,    red.    oz 30 

Potass.    Chloride,     oz.     .  .         .20 

Shot,     oz 2o 

Sulphide,    oz.     20 

Sulphate,    pure,    lb 55 

Sulphate,    com'l.,    lb 19 

Tartrate,     oz 20 

Wire,     oz 25 

■'owhage,    oz 1.75 

ote,    B.W..    lb 1.75 

Carl...     OZ. 55 

rocus,    Martis,    lb 40 

in.  i.     Choral,    oz 85 

■  i  i.      oz -SO 

little    Fish  bone,   lb 1.0° 

Powdered,     lb 1.10 

I'rUurni'ne,    Pure,    5gr.    bot., 

each      80 

Hydrochlor,    5   gr.   bot., 

each    •  '5 

Sulphate.   5  gr.  hot.,   each         .75 

elphinine,   15  gr.  hot.,  each         .65 

"iabetin.    100    grammes    for      2.00 

i.i-.tyl.    Morphine,    oz.     ..    13.50 

aptherine.    oz 75 

apente,    lb 25 

'  iastase,    Malt.,   oz 00 

: 'igitalin.    German,    pure, 

■%    oz.,    each    • 4.00 

Digitine,   pure,   5  gr.  tube, 

each    .40 

'  Mmethvl-Amidobenzalde- 

hyde,    oz 1.75 

■  nion,    15   gr.   tube,    each  .  .      1.05 

'iphenylamine,    oz 25 

'ii — Thymol — Iodide,  oz.    ..      1.80 

iuretih,    Knoll,    oz 2  .  75 

Merck's     (Theobromine 

and    Soda   Salicyl).    oz.        .75 


-dinol. 
[aterii 


1.05 
2,  30 


I  laterin,  Cryst.,  15  gr.  bot., 

each    2.40 

'"metine.    Alkaloid,  5  gr.  bot., 

each    60 

'"picarin.    Veterinary,    oz.    .  1.00 

Pure,    oz 90 

Ergot       lb        7.65 

Pulv..    lb 7.75 

r.rgotine,   Benjean.  oz 4.10 

Tetranitrate  Tablets 

hots,    of    24    each     ....  2.20 
rserine.   C  P..   5  gr.  tube, 

3.1" 

C.P.,    2    gr.    tube,    each.  .  2.  no 

C.P.,     3    gr.    tube.    each.  .  2.25 

Citrate,    tube,    each    ....  1.50 
Hvdrobromate.  5  gr.  tube. 

each        1.75 

Hvdrochlorate,   5   gT.   tube. 

each    1.75 

yitr»te.    5    gr.    tube,    each  1.75 


Eserine,  Salicylate,  5  gr.  tube, 

each    $1-00 

Sulphate,  5  gr.  tube,  each     1.00 

Ether,    Sulph.,    lb 65 

Sulph.,   Squiljs,    %   lbs., 

lb 1.90 

Valerianate,    oz.     .  .      1.00 

Ethyl,    Bromide,    oz 50 

Butyrale,    oz 40 

Iodide,     oz 65 

Eucaine,   B.,    Vs    oz.,   each..         .70 

Eucalyptol,    oz 30 

Euresol,     oz 3.00 

Europhen,    oz 2.10 

Exalgine,  25  gis..   each    ...      1.50 
Exodin  Tablets,    'A   gramme 
each    (boxes  of  10  tab- 
lets)    box     50 

Ferritin,     oz 1.00 

Ferropyrine,     oz 1.40 

Fibrolysin,    tube,    each 

Flowers,   Arnica,   lb.    .70 

chamomile,     German,     lb..       .90 
(  hamomile,    Roman,    lb.  .40 

Calendula,     lb 3.50 

Flowers.    Elder,    lb 35 

Lavender,    lb 5C 

Rose,     oz 20 

Formaldehyde,    lb. 90 

Formin,     oz 40 

Fluor    Spar,    powd.,    lb 15 

Fluorescein,    oz 90 

Fuller's   Earth,    lb 10 

Powdered     07 

Gaduol,    oz 50 

Gallobromal,    oi 80 

Galls,    powd..    lb 80 

Garlic,   lb 40 

Gelatine  for  Hypodermic  use, 

100    grammes,    each    ..       1.60 

Cox's,    per    doz 2.00 

Gelatine,    Silver  label,   lb.    .      2.10 
Gelseminine,  C.P.,  5  gr.  bot. 

each     70 

Hydrobromate.    5   gr.   bot. 

each     70 

Hvdrochlorate.    5   gr.   bot., 

"each    70 

Sulphate,  5  gr.  bot.,  each        .70 

Gingerine,   oz 75 

Glass  Wool,  oz 45 

Glucose,     lb 15 

Pure,     oz 20 

Glycerine,    lb 55 

Glycin,    oz 65 

Glvcvrrhizin,    Ammon..    oz..         .90 
Gold'  Bromide    Mono,    5    gr. 

bot.,    each     70 

Bromide,    Tri.,    5    gr.   bot. 

each     40 

Chloride   and    Sodium,    15 

gr.    bots.,    doz 4.20 

Chloride     and     Sodium, 

solu.,    oz 3.00 

i  Ihlnride,    dry.    15   gr.   bots., 

dez 12.00 

Oxide,    1  5    gr     bot  .    each .       1  .  55 

Grains.    Paradise,    oz 12 

Guaicol.     oz 90 

Guaiacol.    Carbonate,    oz.    ..         .85 

Salicylate,     oz 2.35 

Valerianate,    oz. 85 

Guaiacum.    Rasp.,    lb 20 

Guarana.    Pulv.,    oz 20 

Gum.    Aloes.    Barb.,    lb 30 

Alces,  barb.,   pulv.,   lb.    .  .         .35 

Aloes.   Cape.,  lb .35 

Aloes,   Cape,   pulv.,   lb.    ..  .40 

Aloes.   Socot,   lb 1.25 

Mi  es,    Sunt,    pulv.,    lb.,  .       1  .35 

Ammoniac,    lb 1.65 

Arabic,   select,  lb 60 

Arabic,    Sorts,    lb 30 

Arabic.    Pulv..    Ont.,    lb.  .  .60 

Issafoetida,  Powd.,  lb.   .  .      7.50 

\s.  it,  etida,   11. 6.50 

Arabic.     Pulv.,     Sorts,     !b.         .55 

Benzoin,    lb 60 

Catechu  Com'l   (Japonlea) 

lb    27 

Catechu  Cubes,   lb 40 

Catechu    Pulv..    lb SO 

Copal,    lb     : 60 

Dunur,    lb 60 

Euphorhium,    lb 1.45 

Euphorbinm.    Pulv..    lb..  1.50 

Galhauum.    oz 20 

Gamboge,     lb S  .  50 

Gamboge      Pulv..     |h.     ...       S .  60 
liacum,    ordinary.    !b.        1  .on 

Guaiacum,  pulv.,  lb 1.75 

Kino,    lb         I  .35 

Kino.    pulv..    lb 1.45 

tii      ii.  ...  1.75 

Mvrrh.     11.       1.75 

pulv.,      lb 1.80 

Olihanum.    lb 5" 

Sandarac      lb       1  .  50 

lb  .  .       2.00 

Sang.    Draconia,   powd., 

lb 2.25 

Scammnny,     lb 5.00 

Seedlac.    01 10 


Cum     Shellac,     orange,     lb.     .  .$2.25 

Shellac,    bleached,    lb.    .  .      2.25 
Shellac,    Powd.,    lb.    .... 

Storax,     oz 30 

Spruce,    lb 2.50 

Substitute    Yellow  Dextrine, 

lb 20 

White,    lb, 22 

Tamarac,     lb 1.5u 

Thus.     (Turpentine),     lb.        .00 

Tragacanth,    pulv.,    lb 4.50 

li agacauth,   extra  se  eet, 

lb 9.00 

Tragacanth,    2nd    select, 

lb ' 7.00 

Tragacanth,    Sorts,    lb.    .  .      3.00 

Gun    Cotton,    oz 40 

Haemoglobin,     oz 85 

Hedonal,     oz 1.35 

Helii. tropin,    01 60 

Holocaine  Hydruchlor,    1 

gramme    bots.,    each...      1.00 
Houiatrouhine.    pure.    1    gr. 

tube,     each     30 

Hydrobromate,    1    gr. 

tube,     each 50 

Honey,     lb 40 

Hups,  in  packages,  lb.  .  .  .75 
Hydrastin,    Alkaloid,    15    gr. 

tubes,     each 2.50 

Hydrastin,     Hydrochlor,     15 

gr,   inns  ,  each    2  .  50 

Sulphate,  15  gr.  bots,  ea  2.30 
Hydrastinine    Hydrochlor, 

15   gr.   tubes,   each    ...      2.75 

Bydroquinine,   oz 35 

Hyoscine  Hydrobrom,  1  gr. 

tube,     each .50 

Hydrochlor,    1  gr.  tube, 

each      1.25 

Pure    Amorphous,    1    gr. 


Ar 


lb. 


Hyoscyamine,     amorph., 

Cryst.,    1   grain,   each..         .40 
Hydrochlor,   5  gr.  tube, 

each     1.75 

Sulp.,  pure,  5  grains  each        .60 

Tchthalbin,     oz 90 

Ichthoform,    1    oz 1.25 

Ichthyol  Sodium,   oz 60 

(substitute),     oz.      ..         .25 

Insect    Powder,    lb 1.50 

Iodine,    Chloride,   Trl.,   oi..        1.10 

Commercial,      oz 40 

Resublimed,  oz 50 

Iodochloride,    oi .80 

Iodoform,  Crvst.,  or  powdei 

oz 65 

Iodoform.   Deodorized,   oz.  1.00 

lodomuth,  oi 1.10 

Iodoformogen,    oz 55 

Iodol,    oz 175 

1. 1. lupin,    oz 1.05 

lodophenin,     oz 2.00 

Todothyrine.     oz 5.  Oft 

Iodopyrine,   10  gramme  bots., 

each      .50 

Ionone,     grain .05 

Iridin,    Vg    oz.,  each    1.00 

Iron    Acetate,    oz 25 

Ammoniated.     lb 70 

Ammonia,    sulp.,   oz 15 

Ammon.,    Mur..    lb 50 

Arsenate,   oz 25 

Arseniate,    oz .20 

Benzoate     oz 23 

Bromide,     oz 20 

Hydrogen,     oz 20 

Ca Mate,     oz 3.00 

Carb.,    Precip.,    lb 40 

Carb..    Sacch..  lb 75 

Chloride    (Ferric),    oz.    ..  .15 

(Ferrous),    oz 25 

"      Citrate,    oz 20 


to 


Citrate  and  Quinine, 

"      p.c,     oz .45 

"      10  p.c.   oz 50 

"      B.P.    oz 60 

"      and   Strych,   oz.    ..        \25 
(Ferrocvanide).pure,     oz.        .30 

Filings,  'lb 50 

Glycerophosphate,    cz.    .  .        .50 

Iodide,  oz. 35 

Hypophos.    oz 30 

Saccharated,     oz .80 

Lactate,    oz 30 

Lactnphosphate,    oz .35 

and     Manganese     Citrate, 

oz 35 

Peptonized,      oz 35 

Nitrate   Crystals,    oz 25 

Oxalate,     oz 25 

Ferric    Scales,    or. 20 

Oxalate    and    Potassium. 


Iron,    Oxide,    Com'l,    lb.    ...    80.20 

BlacK,    oz 15 

Brown,    pure,    lb 40 

Red,    Saccharated,    lb.    .  .         .60 

Peptonized,     oz 40 

Perchloride,    oz 40 

Phosphate,    Scale,    oz 15 

Pyrites,    lb 30 

Iron    Pyrophos.,    oz 20 

Salicylate,    oz 20 

Sesquichloride,    oz 10 

Silicate,    oz 20 

Subsulphatc,    oz 15 

Succinate,     oz 1.35 

Sulph.,    Exsic,    lb 12 

pure,     lb .35 

Sulphocarb.,     oz.     30 

Sulphocyanide,    oz 50 

Tart    and    Potash,    oz 30 

Valerianate,    oz 70 

Wire,    fine,    lb 50 

Sulphide,   lumps,   lb 15 

sticks,     lb 30 

Isinglass,   American  Fish,  oz.      .20 

Brazil,    oz 59 

Russian,    oz 1 .  50 

Jalapin,    oz 70 

Juice    Pawpaw,    oz 70 

Jalap,    Resin,    oz 75 

Kamala,     oz 75 

Kaolin,     lb 12 

Kefir,    fungi,    oz 1.65 

Keratin.    Peptonized,    oz.    ..      3.25 
Kesselguhr,    Natural,    lb.    ..         .40 

Kousso,     oz 20 

Kola  Nuts,  lb 59 

Lactophenin,    oz 1.15 

Lactucarium.     ..oz 1.25 

Laevuiose,    Diabetic.    100 

Sin.    tin,    each 80 

Syrupy,   Microscopy,   oz...      1.00 

Lard,    Benzoated,   lb 65 

Lead   Acetate,   C.P.,    Cryst., 

lb 55 

Acetate,     lb 30 

Powdered,    lb.  .3d 

Arsenate,    Com'l.,    lb.     ..         .40 

Carbonate,    E.P.,    lb 90 

Chloride,   pure,   oz .15 

Cliromate,    Fused,   oz 15 

Dioxide,    oz 10 

Foil,    Assay,    lb 50 

Iodide,    oz 40 

Nitrate,   pure,   oz 20 

Com..   11. 25 

Oleate.     oz 25 

Oxide,    black,    oz 10 

Oxide.    C.P.,    lb 85 

Oxalate,     oz 12 

Peroxide,    oz 25 

Sulphate.    C.P..    oz 25 

Sulphide,    oz 15 

Test,    lb 40 

Leaves.    Stramaniutn.    lb.    ..         .75 

Uva  Drsi,  lb 80 

Lecithin.    15    gr.    bot 40 

Tablets.    (100  in  bot),  bot.  1.25 
Leniirallol.     oz 1.85 

Leptandrln,  ni 80 

Lime,    Chloride,    1   lb 16 

',.   lb 21 

Liniment,    Aconite,    lb.     ...      3 .05 

Belladona,     lb 3.50 

Camph.   Co.,    pure    2.00 

Chloroform,    lb 1.75 

Croton,    lh 1.90 

Todine,     lb 2.50 

Opii,    lb 2.35 

Saponis,   B.P.,   lb 1.85 

Sinapis     Co..     lb 2.25 

Terebinth.)    lb.    1.00 

Acet,     lb 1.30 

Liquor,    Ainm..   Ammon   Acet 

Fort.,    lb 30 

Citras.    Fort.,    lb 1  .25 

Antim.    Perchlor,    lb 25 

Arsenica.   Hydrochlor,    lb.        .20 

Arsenicalis.    lo 15 

Bismuth,    lb.    -. 80 

Carbo  Detergeno,   lb.    ...      1.00 

Dnnovani.      lb 40 

Episasticus.    oz 90 

Ferri   Acetas.   Fort.,   lb.    .         .40 

'•      Todide.    lb 5.00 

"      Perchlor,    Fort.,    lb.         .22 

"      Pernit.    lb 20 

"      Persulph..    lb 30 

flvdrarg.    Perchlor,    lb.    .         .30 

Nit.    Acid.    lb 1.00 

Plumbi.    Acetas,    lb 20 

Potassae.     lb .25 

Santal   Flav.   Co..    lb.    .  .  .      1.50 

Soda.    Chlor..    lb 18 

Soda  Ethvlate.   oz 25 

Strychnine,     lb 90 

Zinci  Chlor..   lb 40 

Liquorice,    Paste,    lb 1.40 

P..wd.    Extract,   lh 1.75 

sticks,    lb 1.10 

Lithia    Bitartrate.    oz 80 

Benzoate,     oz 80 

Bromide,     oz 80 

"..!,«„«—        A«.       .   .  o.5 
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TAMAR  INDIEN 
GRILLON 


Gold  Medal,  London,  1908 
Grand    Prix,    Ghent,    1913 


A  Laxative,  Refreshing,  &  Medicated 

FRUIT  LOZENGE 


For  the   Treatment   o( 


Constipation,  Headache,  Indigestion, 
Bile,  Haemorrhoids,  &c,  &c. 


Warranted  tocontain  neither  Mineral  nor  Drastic 
INDISPENSABLE  DURING  SEA  VOYAGES 


Wholesale  Export  Agents  : 

SHARLAND  &  CO.,  LIMITED 

ELDON  ST.  HOUSE,  ELDON   ST.,  LONDON,  England 


"ilia 


Quality  Seeds 

Perfectly 

Blended 

ere's  health  and  song  for  the  cage 
bird  in  every  packet  of  Spratt's  Mixed 
Bird  Seeds.  Their  many  points  of  ex- 
cellence mean  a  steadily  increasing 
trade  for  the  store  that  stocks  them. 

SPRATT'S 

MIXED 

BIRD  SEEDS 

Sold  only  in  17-oz.  Packets 

Supplies   may  be  obtained  promptly  from 
F.  W.  KENDRICK  &  CO.,  313  Carter  Cotton  Buildings,  Vancouver 

and 

HUGHES  &  CO.,  109  Place  dYouville,  Montreal 

Spratt's  Patent    Limited,    24-5    Fenchurch  St. 

LONDON,  E.C3,  ENGLAND 

■I ,v.  ,:  . '   J.  ;.;    . 


UUUQQQDQQQQa 
VQQQUQ^ 


U 


"no  Charge' 


Old  Pluto  says: 

"There's  no  Profit  in  Selling 
Ciphers ' ' 

Pluto  must  have  overheard  a  well-known 
Chicago  druggist  noted  for  the  complete 
stock  he  carries — he  said,  "I  never  sell 
'Xo.'  There's  no  profit  in  it,  and  I  run 
a  chance  of  losing  a  good  customer." 

Pluto  Water  is  on  demand  throughout  the 
year — a  demand  that  is  direct  and  insis- 
tent, as  well  as  constant.  The  progres- 
sive druggist  cannot  afford  to  let  his  stock 
of  Pluto   Water  get  low.     Order  to-day  ! 

P  L  U  T   O 

Bottled  by  the  French  Lick  Springs  Hotel  Co.,  French  Lick.  Indiana 

HAROLD  F.  RITCHIE  &  CO.,  LIMITED 

Agents  and  distributors  for  Dominion  of  Canada 


Buy 

Ferber's  Capsules 


They  are  the  Best 

Your  doctor  prescribes   them.      Your 
customers   insist   upon   getting  them. 

1500  VARIETIES 

Large  stocks  for  immediate  delivery 
kept  at  our  Canadian  office. 

Ask    our    representative    to    call,    or 
write  for    price    list   and  samples    to 

110  Church  St.,   TORONTO 

Phone  Main  6196 

ROBERT  FERBER,  LTD. 

Manufacturing  Chemists 

98-104  Oakley  St  ,  Lambeth,  London.  S.E.,  Eng. 
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Lithia   Chloride,    os »0.25 

Citrate,     oz 30 

Iodide,    oz 60 

Nitrate,    oz J" 

Salicylate,     01 45 

Tartrate,    oz •  « 

Litmus,    Granular,    lb 2.00 

Cubes,    lb 2.  So 

Losophen,    oz 2.25 

Luminal,      OZ 9-bO 

Lupulin,    uz    -65 

Lvcopodium.  lb O-JLJ 

Lycetol,    oz 3.75 

Magnesium,   Ammonia,   Phos- 
phate,   oz -0 

Borocitrate,    oi •» 

Bromide,    oz 4o 

Carb,    (ounces),  lb 40 

(ponderous),    lb.     .  .         .60 

(Powdered!,  lb 25 

••      (Calcined),  lb 60 

Chloride,   oz. 1; 

Citrate,    soluble,   lb 1.2o 

Glycerophosphate,  oz.      -  .         .40 

Hypopboaphite,    oi 80 

Magnesium  Metal,  powd.  oz.         .40 

Nitrate,     oz '•> 

Phosphate,    oi 16 

Ribbon,    oz 3.2o 

Salicylate,     oz •    .20 

Sulphate,    C.P.,    dried,    lb.        .45 
•r        Commercial,  lb.   .        .12 

Sulphite,    oz 15 

Wire,  oz 3-25 

Mallein    (5   gramme  tabes), 

esch     LOO 

Maltose,    oz 1.05 

Manganese.    Borate,    os.     ..         .85 

Carbonate,  oz 20 

Chloride,     oz 20 

Glycerophos.   oz 45 

Hvpophos,   oz 35 

Iodide,    oz 1" 

Metal,    oi 80 

Oxide,   commercial,   lb.  .15 

Black,   pure,    lb 1.95 

Peptonized,   oz 50 

Phosphate,    oz 20 

Sulphate,    oz 15 

Manna,    oz IS 

Menthol,    oz 1.20 

Mercury,     lb 2.00 

Acetate,    on 30 

Bichlor.     (Corros.    Sub- 


ate  i,    lb. 


PulY 

Biniodide,    oz. 

Bromide,     oz 

With  Chalk,   oz 

Chloride  (Calomel),  lb.   .  . 
Chi.  Am.    (White  Preelp.). 

oz 

Cyanide,    oz 

Todo    Virido,    oz 

Nitrate    Cryst..    oz 

Nitric    Oxide    (Red 
Precip..      lb 


2.40 

2.45 


3.15 
.88 


Oleate,    10   p.c.    oi.    ... 

Oleate.  20  p.c,  oz 

Oxide    Flav.,    oz 3n 

Oxycblorlde,     os 60 

Oxvcvanide,    oz 65 

Salicylate      oz 45 

Suiph.    Flsv.    (Tnrpeth 

Min'l).    oz 40 

with    Sulph.    (Ethiops 

Min'l).    oz 25 

Sulphate,    bi.,   oz 35 

Sulphocyanide,    oz 4_> 

Tannate.      oz 35 

Mesotan.    tO    gramme 25 

Methylene.    Iodide,    oz 1.25 

Microi       i  oz.    ...         .20 

Milk  Sugar,  II. 55 

Mistura.    Ferri    Co..    bl.       .  .  .60 

Glvevrrhiza  Co.    (U.S.P.). 

ib:  Rn 

Morphia.    Alkaloid,    oz.     ..      10.:>0 

\cetate,     os 6.2.-. 

Bromide,    oz 20.  on 

Muriate,      oz.      6.2E 

Sulphate,      oz 5.75 

Tnrtrnte.     oz 10.00 

Valerianate,    oz 20.00 

Monochlorophenal,   oz 60 

Mosa,    Iceland,    lb -60 

Irish,     lb 25 

Bleached,  lb »9 

Musk,    Canton,    oz 2.00 

Musk,    pure   grain,    grain    ..         .10 

Myrtol.     oi 1.25 

Napthaline.   E.P.,   Cryst.,  oz.         .15 

E.P.,   pulv..   os 10 

Balls,     lb.     30 

Flake,    lb 

Nnpthol.    Alpha.,   Recryst, 

Medic'l.    ot 33 

Beta,   Recryst,    Medicinal. 

os 25 

Metal,   oz 20 

Bromide,    oz 30 

Carbonate,    oz 15 

Chi  wide,     oz 20 


Nitrate,     oz $0 

Oxide,    oz 

Salt,     lb 

Sheet,    oz 

Sulphate,    oz 

Nosophen,    oz 

Nux  Vomica,  powd..  lb.  .  . 
N\  landers.  Reagent,  lb.  .. 
Oil   Amber,   crude,    lb 

Rectified,    lb 

Amygdal,  Aruara,  pure,  oz. 

Persic,    oz 

Dulc,    lb 

Aniline,    os 


\m 


.15 

.15 

.30 

.15 

.10 

2.50 

.40 

1.00 

1.25 

1.25 

1.50 


Banana,     lb 70 

Bays  Green,  os 10 

Hay    Rum,    uz 65 

Bergamot,     oz 65 

Cade,     oz 2u 

Cajeput.    oz 15 

Camphor,     lb 60 

Capsicum,    oz 1.15 

Caraway,    oz 65 

Cassia,    oz 25 

Castor,    English,    1st.    lb..         .28 

2nds.     lb 26 

Pharmaceutical,  lb 32 

Cedar,     pure,     lb 2.75 

Cedar,   Com'l.,  lb 1.90 

Wood,    lb.,    cedar    1.25 

Cedrat,    oz 90 

Chaulmoogra,    os SO 

Chamomile,    oz 4.00 

Citronella,  Com'l,  lb 1.35 

Opt,,  lb.    1.50 

Cinnamon,    True,    oz.    ...      2.50 

Clcxes,     oz.     40 

Cocoanut,    lb 50 

Cod    Liyer,    N.F..    gal.    .  .      5.25 
Mace,    Essential,    oz.      .40 

White,    oz.    '....'....'.  '.       1.10 

Copaiba,    oz 2u 

Coriander,     oz 5.75 

Cotton    Seed,    gal 3.80 

Croton.  os 25 

Cubels,  uz 1.00 

Olei    Resin,    oz 1.00 

Cumin,  os 1.26 

Hill,     oi 1.00 

Erigeron,     oz 90 

Eucalyptus,   oz 15 

Fennel,   os 45 

Fusel,   lb 1.25 

Hemlock,    pure,    lb 2.00 


Goo 


lb. 


.75 


Jasmine,    oz 

.      4.40 

Juniper.    Berries,    oz.    .  . 

.      1.00 

Wood,    lb 

.      3.50 

Lavender,     Eng.,    oz.     .  . 

.       5.50 

Lavender,    French,    oz.    . 

.60 

Garden,     oz 

.25 

Lemon,   Opt.,   lb 

.      3.00 

Grass,    oz 

.45 

Linseed,    boiled,    gal,    .  .     . 

1.73 

Mace.   Essential,   oz.    . 

.40 

Mai 


Expr 


.30 


Malefern,    oz 

Mustard,   artificial.   <>z.    ..         .85 

Essential,    oz 2.35 

Mybrane,    lb 45 

Neatsfoot,    gal 2.75 

Neroli.    oz 2.00 

Nutmeg,    oz 25 

Olive,    pure,    gal 8.75 

Orane         / 90 

Bitter,    oz 80 

Origanum,    White,    oz.    .  .         .20 

Red.     lb 3.00 

No.    2     Ih 60 

Palm,     lb 50 

Patchouli,     os 1.00 

Pennyroyal,    os 25 

Pepper,     black,     oi 1.20 

Oleo  Resin,   oz 2.50 

....         .70 

English,  oz 2.00 

Todds.     oz 1.50 

Petrolatum,     Amur,     gal.     3.50 


Pin 


.40 


Pinnus,   pumillon,   oz.     . 

.65 

Finns,    Svlvestria,   oz. 

.35 

Poppy,    oz 

.10 

Ra  ngoon,    pure,    lb 

.60 

Rhodii.    os 

.70 

Rose.   No.   2,    Mi.   each    . 

3.50 

Rose.  Virgin.    Mi.  each    . 

4.00 

Rosemary.    Opt.,    oz.    .  .  . 

.25 

Ih 

.       2.00 

1.25 

Santal,    W.I.,    oz 

.80 

■  .-     lb 

3.2  5 

Artificial,   lb 

.75 

nk,    lb 

.50 

Spearmint,    oz 

St.  .lohnswort.  lb 

.75 

Spruce,    lb 

.      2.00 

.85 

Tar,     lb.     $0.20 

Wine,    oz 25 

Wintergreen,     oz     75 

Artificial,    oz .15 

Woruiseed,    oz 75 

Wormwood,    oz 85 

Oil    Cake,    ground,    lb 00 

Ointments,    Balladonna.   oz. . 

Blue,   lb 1.30 

Boracic   Acid,    lb .45 

Calamine,    lb 75 

Canthar,     lb 1.10 

(.arbolic,    lb 50 

Gallae,    lb 1.10 

Co.,    lb 2.00 

Hyd.  Ammon,   Chlor.,   lb..      1.15 

Biniodide,   lb 1.75 

Compd..     lb 

Nitratis,    lb 

Oxide,    Flav.,    lb.    .  . 
side.   Rub.,    lb.    ... 


lodi 


lb. 


1.00 

.90 

1.50 

1.10 


Col 

npd..     lb 

lodof 

i.rm.     lb 

Picis. 

lb 

Plumbi,    Acetats,    lb.    ... 

Pluml 

bi.,    lodi,   lb 

Resin 

,  lb 

Simpl 

e,     lb 

Sulpb 

ur,    lb 

Sulph 

ur  compound,    lb.    .  . 

Zinc. 

Oxide,    lb 

01  !0  Re 

sin.    Capsicum,    oz .  . 

Opium. 

oz 

Pulv.,     oz 

Orange 

Peel     

Groui 

id      

Pancrea 

lino,    Pure,    Active. 

Papaine 

Merck's,    oz 

Paraformaldehyde,   os 

Pelletierine,    Sulphate,    15  gr. 
hot.,     each     

Tannate,    15   gr.    bot.,    ea 
Pepsine.   Boudaults    oz.    ... 

Scale,    Pure    Soluble,    lb.. 

Pure.   Soluble,   oz 

Peptone,  meat,  dry,  os 

Perhydrol,    50   gramme   bota., 

each      

Petrolatum    Yellow,    lb 

Wiiite.    lb 

Plienacetine,       oz 

Powd.,     oz.     Phenalgine.  . 

Tablets,    oz.    Phenalgine.  . 

Phenazone.    oz 

Phenol,  Bismuth,   os 

Phenol.     Ohloride,     oz 

Phenolphthalein,     oz 

Phloroglucin,   Mi  os.,  each  .  . 

Vanillin,    %    os.,    each    .  . 
Phosphorus,    lb 

Pentoxide,    os 

Red.     oz 

Pilocarpine,   Alkaloid.    5   gr. 

bot..   each    

Hydrobromate.    5   gr.    bot., 
each      

Muriate,   5   gr.   bot..   each.. 

Nitrate,  5  gr.  bot.,  each.  . 


i  Int. 


Sulphate 


5   gr.   bot. 
bot.. 


Pipe  Clay,  in  squares,  lb. 
Piperine,   1  oz.,  each 

Pitch,    black,    lb 

Burgundy,    lb     

Platinic  Chloride,   5  p.e. 

80l..     02 

Platinum.    Bichloride.     Mi 
oz.    bot.,    each    

Foil,    per  gr 

Wire,    per    gr 

Plumbago,  lb 

Pe.lophylin.     oz 

Poppy  heads,   per  doz. 
Potnssium.   pure.    H.    oz.  ei 

Acetate,     lb 

Arsenate,     oz 

Arsenite,    oz 

Benzoste,    os 

Bicarb.,    lb 


"      C.P.,     Crvst., 
Bichromate,     lb, 


lb. 


C.P..    lb..    Crystal    .      1. 
Potassium   Bisulphate,   lb...      1. 

Bisulphite,    lb 1. 

Bitart.     pluv..     lb 

de,   l>i 1 

Carbonate,     lb 

Caustic.  Purif.  bv  alcohol. 

lb 2. 

sticks,      lb 1. 

Chlorate,    lb 

Potassium,    Chlor.,    Pulv..    lb 

Pulv..    C.P..    lb 

c  P.,     lb.    Crvstal 

Chloride,     lb 

Chloroplatlnate.  15  gr. 

bote.,    each     2. 

Chromate.  Yellow,  C.P.. 

Citrate,     lb.     3. 


Cyanide,    mixturo    

Hypophosphite,    oz 

Glycerophosphate,    oz.    .  . 

Hyposulphate,    oz 

Hyposulphite,    oz 

lodate,    oz 

Iodide,    Hi.    

Metabisulphate,  oz 

Nitrate,    lb 

C.    P.,    lb 

Oxalate,    Neutral,    lb.    ... 

Perchlorate,    oz 

Permanganate,  lb 

Phosphate,     C.P..     oz.     .  . 
Prussiate,  Red,  Cryst.,  lb. 

Red.    Pulv.,    lb 

Salicylate,    oz 

Silicofluoride,    oi 

And    Soda   Tart.,    C.P. 

Cryst.,    lb 

Sulphate,  Cryst.,  lb 

Pulv.,     lb 

C.P.,    Cryst.,    os 

C.P.,    powd.,    os 

Sulphite,    os 

Sulphocarb.,    os 

Sulphocyanate,  os 

Sulphuret,    lb 

Tartrate,    lb 

Propylamine,    oz 

Chior.,    oi 

Protan,    powd.,    oz 

Pulvis.    Aloes    Co.,    lb 

Amygdal,    lb 

Antlmon  Co.,  lb 

Aromatic  or  Cinnamon  Co., 
lb. 


.25 

1.00 

1.80 

.80 


1.40 
1.00 
1.00 


.50 


Pulvis,  Creta,  Aromat,  lb. 

C.   Opii,   lb 

For  Mistura  Creta,  lb.   .  . 

Ipecac    Co..    lb 

Jalap   Co.,    lb 

Kino    Co..    lb 

Licorice  Co..   lb 

Opii    Co.,    lb 

Rhei   Co.,   lb 

Scammony   Co.,   oz 


1.0C 

1.50 

.90 

.45 

2.75 

1.50 

2.40 

.40 

2.75 

1.20 

.30 

Seidlitz.    lb 60 

Tragacanth    Co.,    lb 1.25 

Thompson's   Composition, 

lb SS 

Putty    Powder,    lb 90 

Pycktannin,    bine,    oi 1.25 

Pyramidon,    Swiss,   os 2.25 

Salicylate,    oz 1.50 

Pyridin.    C.P..   os 36 

Pyrogallol,    Bismuth,    os.     .  .      1.S5 

Pyrolignine,   os 1.10 

Quassia     chips,     lb 15 

Quassin,    15    gr.    bot..    each.. 1.85 

Quinine.    Alkaloid,    oz 2.05 

Arsenate,    oz 2.u5 

Bisulphate.     oz 1.45 

Cacndylate.    oz 4.20 

nihydrochlorate.     oz.     ...       2.25 

Ferro  Cyanide,   oz 2.05 

Glycerophosphate,    oz.     ..      2.05 

Hvdrobromate,    oz 2.00 

Hydrochloride,     oz 1.50 

Hypophosphite.    oz 2.05 

Phosphate,    oz 2.2> 

Sulphate,    oz 1. 50 

Salicylate,    oz 2.25 

Tannate.    oz.     1.20 

Valerinite,    oz 3.50 

Rescorin,     oz.     65 

Resublimed.    oz 8.25 

Rice   Flour,   lb 15 

Rodinal.    3    oz.    bottle   for    .         .90 

Root.    Aconite,    lb 1.20 

Pulv..    lb 1.30 

Alkanet,    lb 2.00 

Angelica,     lb 90 

Arnica,     lb 2.00 

Belladonna,    oz 15 

' '      powd..     oz .15 

Blood,    lb 60 

Pulv..     Ih.     .  ..." 65 

Burdock,    lb 45 

Elecampane,    lb 32 

"        pulv.,   lb 36 

Galangal,     lb :ts 

Curcuma,  pulv.,  lb 30 

Dandelion,     lb 50 

Dock,    vellow,   lb 30 

"      cut.    lb 47 

Calamus,    lb 75 

CnP.ehiei.   Ih 2.10 

Colombo,     lb 55 


Root    Ge 


"      pulv..    lb 

Ginseng,    oz 

Seal,    whole,    lb. 
Powd      lb 
Hell.-h.ire.   White.   Pulv. 

11.         

Ipecac,    oz 

lb 

Jalap,    pulv.,    lb 

Leptandrln,   lb 


.80 
.35 


.55 
.40 
.35 
.90 
.80 
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GOODS  ALWAYS  IN  DEMAND 

All  British  Manufacture         Are  You  Stocked  ? 


TRY  IT  IN  YOUR  BATH 

SCRUBB'S  cioudy  AMMONIA 

MARVELLOUS  PREPARATION 
Invaluable  for  Toilet  and  Domestic  Purposes. 


(Mmdgei 

^a#   Lime   Tonic 


FOR 


COUGHS 


FOR 


Lung  Tonic 


COLDS 


STOUT 
PEOPLE 
DEMAND 
ANTIPON 


The  World's  Moit  Popular  Remedy  for  Obesity 

Should  be  stocked  by  all  up-to-date  druggists  and  stores.  From 
all  the  leading  wholesale  houses,  includes  The  National  Drug 
&  Chemical  Ce. 
of  Canada.  The 
T.  Eaton  Co.. 
Limited.  Lyman 
Bros.  &  Co. 
Limited,  and 

Sharland&Co 
Eldon  St 


PHOSFERINE 


The  Greatest  of  all  Tonics 
A     Proven     Remedy      f  o  r 


Influenza  Maternity  Weakness     Lassiti 

Indigestion  Mental  Exhaustion        Anaen 

Sleeplessness      Premature  Decay  Neurit 

Sold  by  leading  druggists  everywhei 

Sales  Agents  for  Canada:    h 

10  McCatil  St., 

Proprietors:  Ashton  8c  Par 


Sciatica  Neuralgia       Loss  c 

Nerve  Shock    Malaria  Rbetn 

Headache  Exhaustion  Nervo 
two   izes,  in  liquid  and  tablet  lorm 

old  F.  Ritchie  &  Co.,  Limited 

>ronto.  Ontario 

.  Limited.  London.  Englard 


f  Appetite 

nalism 

is  Debility 


Purely   Vegetable.     In  use  over  90  years 


Gout  and  Rheumatic  Pills. 

Gout.  Sciatica,  Lumbago.      The  Safe  and  Effective  Remedy  for  over  100  years 
40c.  and  $1.00  per  box.     Of  Drug  Stores,  and  229  Strand,  London,  England 


MORISON'S  PILLS 


For  Biliousness 
Constipation 
Headache  and 
Liver  Complaints 

19  Percy  Circus,  King.  Cross,  LONDON,  ENGLAND 


Clarke's 

Blood 

Mixture 

■Everybody's  Blood  Putiner.' 


In  Greater  Demand  than  Ever 

BECAUSE  ot  its  great  merit  in  the  treatment  of 
Bad  Legs,  Abscesses,  Ulcers,  Glandular  Swellings, 
Piles,  Eczema,  Boils,  Pimples,  Sores  and  Eruptions, 
and  BECAUSE  it  is  regularly  advertised  in  Can- 
ada. Clarke's  Blood  Mixture,  the  famous  Blood  Purifier,  is 
to-day  in  greater  demand  than  ever.  Over  50  years  success. 
Stocked  by  all  principal  wholesaler* 


TRADE   MARK 


DR.  STEDMANS 
TEETHING  POWDERS 


and  STEDMAN'S  WORM  POWDERS 

Your  Wholesale  House  will  supply  you  at  the  right  price. 
Depot:   125  New   North  Road,    London,    Eng. 


ATKINSON  &  BARKER'S 

INFANTS'  PRESERVATIVE 

The  Mother's  Beat  Friend  for  over  a  Century. 
R.  BARKER  &  SON,  Ltd.,  Wesley  St.,  C-on-M.,  Manchester,  Eng. 


SO   YEARS 

REPUTA  TION 


FENN1NGS' 

Children's  Powders 


ADVERTISED  EVERYWHERE.  READY  SALES 

ALFRED  FENNING,  COVVES,  I.W. 

Wholesale  Agent,:     SNYDER  &  BOSSONS,  WINNIPEG 


GREAT  BRITISH  REMEDY 

GRASSHOPPER 

Ointment  and  Pills 

•Proprietors:   ALBERT   &   CO. 
Albert  House.  Farringdon  St.,  London,  Engla 


Advertised 

throughout 

Canada 

Stocked  by 
the  Wholesale 
Houses 


<f 


HENRY'S  CALCINED  MAGNESIA 

ESTABUSHED   1772 
For     Heartburn,     Headache.     Acidity,     Gout,     Biliousness.  Free     from 

taste,    smell,    roughness    to    the    palate.         Thla    Magnesia    may    be    had 
through  all  wholesale  houses. 

Sole  makers:    Thos.    and    Wm .    Henry. 
Proprietor:    F.   Henry,    East   St.,   Manchester,    Eng. 


SPUN"  OINTMENTS 

Used  the   World  Over 

If  you  are  users  of  ointments  on  a  large  scale,  send  me 
your  enquiries,  and  let  me  quote.     It  will  pay  you. 

Sole  Manufacturer  of  "SPUN"  Ointments 

ROBERT  BLACKIE 

Shen  Works,  Tower  Bridge  Road,  London,  Eng. 


Eade's  Celebrated  Gout  and  Rheumatic  Pills 

The  Old   Established    Remedy   lor   Gout.   Rheumatism,   Rheumatic 
Gout,  Lumbal o.  and  all  Muscular  Pains.     They  neither  require  con- 
finement nor  alteration  ol  diet,  and  in  no  case  can  their  effect  be  injurious. 
Sold  by  all  Chemists  in  Bottle:      Prepared  only  by 

George   Eade,    232,    Goswell   Road,    London,    Great    Britain 


THE  BALDWIN  MFG.  CO..  Limited 

(TOILET  PREPARATIONS) 

37,  Berners  St.,  London,  W.  I.,  England 

"Curlash"  Cream  lor  the  Lashes  and  Brows         I/-,  I  9  6r  3/« 
"Balm  of  Bagdad"   Vanishing  Cleats 


>  Special  Ha 

l  Nail  Polish  ii 

Write  for 


106 


■  full  list  and  ter 


40 

Licorice,    extra    select,     lb.  .$0.5.'' 

pulv.,    lb.     *" 

Mandrake,    lb j|S 

Mandrake,  gr'd.,  lb J? 

Uarshraallow,    lb ^° 

°—U:^: ■::::.■■■■.    '.« 

Pareira    Bras  a     «?« 

fleuriay,   lb »" 

Rhatany,    lb ,■ „■?" 

tthei,    E.i.,    pulv.,    lb,    ■:      3-00 
•      Turkey     (so-called)  3_ 

••  Puiv..ut*. ::::::.::    :« 

Sarsaparilla,    Honduras, 

lb ■ 1-gn 

Mexican,   lb •»" 

B«.    lb.     .. 2.00 

Serpentana,    lb.     •*■£" 

Sombul,     oz •" 

a     lb  

Squills,  while,  lb " 

Pulv.   lb 45 

Saccharine.   Amer..  oz -6a 

Saffron,    Amer.,    os ■* 

Spanish,  oz •  •      '■"" 

S,l    Acetosella,    lb.    ...•■■      1-|° 
Carlsbad,  artiScial,  lb.   .  •         •£« 

Epsom,    lb. '  -c 

Howard's,    lb.     « 

Glauber,    lb ^ 

Sal  Nitre,  cryst.,  lb - 

gran.,    lb *'- 

Prunella,     lb '-- 

elle.     lb ^ 

Suda'    lb'     i*.60 

Salicin5,     oz o. 

Salol,     oz • 

Salophen,    oz.    2"2d 

Sanguinarine,  Alkaloid,  5  !»• 

hot.,    each     •  •    " 

Nitrate,   5  gr.   bots..   each 

Si    onine,     oz • 

Santjl.    Liquid.    0I-     75 

Capsules,    30   in    box    ...  •  " 

Saponin.    %    oz.  bot..   each.  .13 
Scopolamine,    hydrochlor,    5 

gr.   bots.,    each DO 

Seeds,   Angelica,  lb !-00 

Anise,    lb      .  . ■  ;50 

'      pulv.,    lb 60 

-      Star    lb ■% 

Burdock,     lb .,„ 

SXmonNecort".'lb'.': 

Pulv-    lb-     

Celery,    lb.     25 

Caraway,       lb.      ■• 25 

,       .way.    pulv.,    lb i   35 

1  0  ochici,    lb,         ,'56 

pulv..    I" "25 

1  onium,     lb.     ' 

Coroander,    lb.     "18 

"      pulv.,  lb '25 

Croton,    lb '  42 

Cumin,  lb. "45 

•■      pulv..    lb 40 

Dill,    lb.     ;30 

Fennel,     b. 35 

••      pulv.,    bl 

Flax,   lb -  •    •  ■       •  '15 

Pure   ground,    id.   . . 

,?reek.    pulv.,     lb.     ■■■         ■ 

Hemp,    lb 

is,    oz.    ..         ■-_• 

Lobelia,    lb " 

Maw.    lb 

Mustard,   White,   lb ■*» 

Pumpkin,     lb.     ^  ■ 

Quince,    lb Jo 

Rape,     lb _. 
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$] 

75 

1 , 

20 

1 

,40 

1 

.90 

■HI 

.40 

Snuff.   Copenhagen,  lb. 

Mace,     lb 

Scotch,     lb 

I.orillards,     lb 

Soap,    Arsenical,    lb. 
Castile,    pulv.,    lb.    . 

Curd,    lb 

Cocoanut,    lb 

Soft,    lb 

Viride,    lb 

Whale    Oil,    lb 

Soda,  Acetate,  lb 

Aluminate,    oz 

and  Ammonia  Phos.  (Micro- 

scini  Salts),  lb 

Arsenate,    pure,    dry,    oz . 

Arsenite,    pure,    oz 

Ash.     lb 

Benzoate,    oz 

Biscarb.,    lb 

"      Chance's,     lb.     ... 
Bichromate,   fused,   oz.    .  . 

Biphosphate,     oz 

Bisulphate,   pure.,    os.    .  . 

Bisulphite,      lb 

Pure,  dry,   oz 

Bitartrate.    Cryst..    oz.    .  . 

Bromide,    gran.,    lb 

Cocodylate,   H  M.,  each.. 

Carb.,  C.P.,  Cryst.,   lb.    .  . 

"      C.P.,    dried,    lb.    .  . 

Caustic,    gran.,    lb 

"      Sticks,    lb 

"      Sticks,      pure,      by 

alcohol,    lb 1 

Chlorate,   oz 

Choleate,    oz 

Chloride,    pure,    01 

Cinnimate,   H  oi..  eaeh.  . 

Citrate,    oz 

Ethylate,    dry,    oz ' 

Fluoride,    oz 

Formate,    oi 

Givcerinophosphate,     oz .  . 
Hypochlorite.  Solution,  oz. 

Hypophoaphite,    01 

Hyposulphate,    os 

Hyposulphite,    lb.   C.P.    •  • 

Iodide,  oz.    

Lactate,  Syr.,   oz 

Meconate,    oz 

Metaphosphate,     oz 

Nitrate,    Crude,    lb 

Nitrate,    Pure    Cryst.,    01. 

Nitrn-prusside.   oz 

Nitrate,     oz. 

Oleate.     oz 

Oxalate,    oz.     

Perborate,   Medicin,   oz... 
Permanganate,     oz.     .... 

Soda,  Phosphate,  gran.,  lb.. 

0.  P.,  Cryst.,  lb 

C.P.,    pulv.,    lb 

Salicylate,     lb.     

Natural,    oz 

Silicate,    lb 

Succinate,  os •  • 

Sulphate,    C.P.,   Cryst..  lb. 

Soda    Sulphate,    C.P,    dried. 


Sta 


acre, 


1.50 
2.00 
1.16 


.20 
.07 
.20 
.09 


.50 
.35 
.35 
.21 
.60 


.25 
.10 
.20 


Nitrate,    lb S 

Oxalate,    oz 

i late,   oz 

Sulphide,  oz 

Strychnine,     oz 

Arsenate,     oz 

Arsenite,    oz 

Glycerophosphate,    oz.    .  . 

Hydrochlorate,     oz 

Hypophos.     oz 

Nitrate,    oz 

Sulphate,     oz 

Phosphate,    oz 

Valerianate.     H    oz.    .  . 
Stypticin,    15   gr.   bot.,   each 

Tabli  '  ■      bi b     .... 

Succus,    Conium,   lb 

Tarax,    lb 

Sulfonal,     o» 

Sulphaminol,     oz 

Sulphur,    Chloride,    oi 

Iodide,    oi 

Precipitated,   lb 

Opt., 


Pc 

Subli: 


ed.  lb. 
ed,  lb. 
i,    lb. 


Extra, 

Rol,    lb 

Vilum,     lb.     

Tamarids,    lb 

Tannalbin,     oz 

Tannigen,    oz 

Tannoform,     oz 

Tar,    Barbadoes.   lb 

Stockholm,    lb 

Terebene,    oz 

Terpin,  Hydrate,  os 

Terpinol,  Liquid,  oz 

Theobromine,    oz 

and    Soda    Salicylate,    oz. 

Thiocin,    oz 

Theocine,    Soda   Acetate,    oi. 

Thiocol,  substitute,  oz 

Thioform,   25   gram 

Thiol,    oz 

Thiosinamine,     oz.     

Thorium,    Nitrate,    oz 

Thymol,    oz.     

Thymidine,    oz 

Metal   Sticks,   os 

lb 


2.50 

3.30 

.80 


1  .10 

1.60 

1.50 

2.00 

.16 

.50 

.40 

.50 

.07 

.12 

.14 


ulate 
Powder,    fine, 
Rasped,     os. 

Toluene,    lb.     .  . 

Tow,    lb 


Tribromphenol,    oz 


lb. 


Sulphite.   Cryst,   or  Gran. 

lb. 


.12 

.25 


C.P..    lb 

"      Dried,    C.P..    lb.    ..         -35 

Sulphocarb,    os 16 

Tartrate,    C.P..   oz I3 

Sodium,   Metal,  oz.    .  . 

Solution    

Dobell'a    lb 

Fehlings.  No.  1.  oz. 
Fehlings,  No.  2,  oz. 
Hydrarg,   Bichlor..   lb 


.70 


Nitr 


1    p.' 


20 


Vlemmicks    (Oale.  Bulpa.), 


It. 


pulv.,   lb.    

Stavesacre.  lb 

"      pulv..    lb 

Stramonium,  lb 

Stropanthua.    lb. 

Sunflower,   lb 

Wormseed,    lb 

Selenium,  in  sticks,  oz.   . 
Silver  Bromide,    oz. 

Chloride,    os 

e.    Vs    os.,   each    .  . 

Iodide,    oz 3-20 

Sihtr    Neuclinate.    oz 1.10 

Nitrate,    crys.,    oz 1.10 

Fused,    oz 1*30 

Oxide,    oz 2-50 

Sulphate,     os a-°° 


Somatose,  os Du 

in,    Snip,,    Mi   oz.,    ea.      1.35 

Sparmaceti,    lb "5 

Spirits  Amnion.,   Aromat.  lb.      1.40 

phor,  lb I-60 

...form,   lb. I-80 

Stannous,  Chloride,  C.P.,  oz.        .25 
Stannic.    Chloride,    oz.    . 

Starch,    powd.,    lb 

Stearine,     lb 

Bromide,    lb.    . 

Carbonate,  oz 

Chlorate,     oz 

Chloride,     oz 

Lactate.    01 


3.40 
2.10 


2.10 
1.65 


.45 
.50 

l.ao 


Bismuth,    oz'.    I-00 


.60 
.15 
.60 
.50 
.10 
.20 
.20 
.25 


Triferrin,    oz 

Trikresol,    oz 

Trional,     oz.,     substitute. 

Triphenin,     01 

Tumenal,  25  grammes  for  . 
Turpentine,    chian,    os. 

Venice,    lb 

Unguentum,    Crede,    os.    .  • 
Uranium,  Acetate,  os 

Chloride,   oz 

Nitrate,    oz.    

Urea  Crystals,   Pure,  os.    .  . 

Nitrate,     os 

Urecedin,    os 

Crethane,    01 

Veratria,    pure,    Vs    01 

Verdigris,   balls,  lb 

Pulverized,    lb 

Veronal,  substitute,  oz.  .  . 
Vinegar,  Cantharides,  lb. .  ■ 
Wax,    Bayberry.    lb 

Brazil  or  Carnauba.  lb.    . 

Ceracine,    lb 

.lapan.    lb 

Paraffine.     lb 

White,    No.    1.    lb 

White,    No.    2.    lb- 

Yellow    (Beeswax)    lb.    .  . 

Xylol,    oz 

Yohimbine,    Cryst.,    1    gram 

tube,    each    

Tablets,    (tubes   of   10). 


1.00 
.25 

1.50 
.76 
.56 

1.50 
.65 

3.00 

2.00 
.60 


Hypophoaphite,    01 

Iodide,    oz 

,.act:ite,     oz 

Metal,     pure,    oz. 
Nitrate,    pure,    oz. 

Oleate,     oz 

Oxide,    lb 

pure,    lb.    .  . 

Hubbucks, 

d  r  j 
Permanganate,     01. 

Phosphate    

Phosphid. 
Salicylate,    os.     .  . 
Stearate.     oz.     ... 

"      Comp.,    oz. 
Sulphate,    pure.    01 
"      C.P.,    Cryst 
"      C.P.,    Gran., 
"      C.P.,  dried,  lb 
Sulphide,  pure,  oz.   , 

Sulphite,    oz 

Sulphocarb,  oz. 
Valerianate,    pulv..    oz. 
Cryst.,    oz. 


lb. 


Aconite 
Aloes     .  .  . 
Aloes  and 


ivrrh 


.15 
.30 
.40 


.30 
.40 

.IS 
.20 


$1.45 

.95 

1.60 

1.40 

1.75 


1.10 
1.15 


2.30 
2.30 


os. 


B>- 


Ide, 


lb. 


Carbonate, 

"      Precip..     oz. 
Chloride,    fused,   oz. 

"      Granul.,    oz.     . 

Cyanide,    os 

Ferrocyanide,    oz.    .  . 


2.00 
.55 


1.00 
.40 
.45 
.20 

1.45 
.60 
.70 
.15 

1.05 
.80 

.15 
.60 

.40 
.85 


Asaioetida    

Belladonna  leaves    1.60 

Benzoin     1.80 

Benzoin,     comp 1.90 

Blood  root    1-50 

Buchu     1-6° 

Calendula      1-75 

Cannabis,    Indica    5.40 

1  antharides 2-2" 

Capsicum    1 .  20 

Capsicum   and  myrrh    1.40 

Cardamom    1.45 

Cardamom,  comp.    1-f^ 

Catechu,    comp.    

Cimicifuga    

Cinchona,    comp 

Cinnamon     

Colchicum   root 
Colchicum    seed     ... 

Columbo      

Cudbear     1-1° 

Digitalis     6.55 

Ferric    chloride    •  -  -         -55 

Gelsemium      1 .  30 

Gentian     90 

Gentian,    comp 95 

Ginger     1-TS 

Green  soap L .  25 

Guaiac    

Gusias.     ammon -■"" 

Hydrastic    

Hyoscyamus     

I. .dine      

Iodine,    colorless     ■ 
Iodine     Ch 

Ipecac  

Iron,     citrechloride 
Iron,     muriate     ... 

Jalap     

Kino    

Krameria     

Lavender,    comp l  -^ 

Lemon    peel      l  •  ' 

Lobelia    '  " 

Myrrh      lo5 

Mvrrh  ami   capsicum    I-40 

Kutgall  ....1.20 

Nux     vomica     '-1'"' 

Opium,   camphorated 
Opium    (laudanum) 

Orange    peel     

Quassia    

Rhubarb     1'30 

Rhubarb,    aromatic    I-40 

Sanguinaria      ...■■•■ 

Serpentaria     

Squill    

Stavesacre  

Stramonium       ....... 

Tnlu     

Yalfria      

Valerian,  nmmoniated 
Veratruni.  Viride  .  .  . 
Warburg's    


1.45 
2.05 
1.85 

- 
1.30 
1.35 
.55 
1.70 
1.45 
1.30 


L.75 


1.50 
1.28 

1.10 
1.05 
1.80 
1.35 
1.45 
1.85 
3.10 
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SOLUBLE,  DIGESTIBLE 
EFFICIENT 


A  leading  doctor  says  the  difference 
between  HOWARDS'  ASPIRIN 
TABLETS    and    other    brands    is 

"  SIMPL  Y  MAR  VELLOUS ' ' 


Established  1797 


HOWARDS' 

SODII  BICARB 

TASTELESS 


Customers,  especially  ladies 
and  children  appreciate  its 
freedom  from  the  nauseous 
flavors  of  the  ordinary  article 


2  oz.       4  oz.        8  oz.        16  oz.  Packets 
Cartons,  etc. 


To  the  Advertiser— 

This  is  the  time  when  the  Retail  Druggists  of 
Canada  are  looking  to  the  new  year  for  bigger 
and  better  business.  They  will  be  considering 
from  now  on  the  installation  of  new  equipment, 
the  increasing  of  stock,  and  up-to-date  selling 
methods.  Convince  them  of  the  possibilities 
of  your  line  by  using  space  in — 

The  Retail  Druggist  of  Canada 

51  Wellington  West,  Toronto 


*2 


THE   RETAIL  DRUGGIST    OP   CANADA 


November,   1920 


Used    in    Hundreds  of    Hos- 
pitals    and     Child     Welfare 
Centres  and  Creches 


.    .    . 

L.R.C.P.,  l.K.i '  s.K,!.,  L.F.P.S 
Glas.,  etc,  (Leeds),  writes: 
"Your  Neave's  Food  is  suiting 
our  youngster  admirably,  for 
which  we  are  very  thankful. 
She  was  not  doing  well  on  cow's 
milk  and  water  alone." 


.    .    . 

li. Sc  Ed..  B.Sc,  M.D.,  M.B., 
CM.,  ll.l'.H.  (Park  Lane.  W.l, 
writes:— "I  take  every  opportu- 
nity  of  recommending  both  your 
Miik  Food  and  Cereal  Food  as 
I  scientific  preparations 
where  breast  feeding  is  contra 
indicated." 


YOU  CAN  SAFELY  RECOMMEND 

Their  use  is  counselled  by  leading  Doctors,  Medical 
Papers  and  Institutions.  "Neave's"  is  the  oldest  of 
all  Infants'  Foods  and  has  been  sold  all  over  the 
World  for  nearly  a  century. 

Sold  in  Tint  Specially  Packed  for  Canada. 

Manufacturers: 

JOSIAH  R.   NEAVE  &  CO.,   Fordingbridge,  England 

Canadian  Office  :  382  Spadina  Ave.    Toronto 


Nearly     100     Years      Estab- 
lished Reputation. 


Gold   Medals,  London,  1900 
1906  and    1914;  also   Paris. 


A  TORONTO  MOTHER: 

Mrs.  J.  W.  Pateman,  34  Harriet 
St.,  Toronto,  in  writing  about 
Neave's  Fond  says  "When  I  first 
knew  one  of  my  friends  her 
baby  Jack  was  eight  months 
old  and  dying  by  inches.  She 
had  tried  three  Foods  because 
her  Jack  could  not  digest  milk. 
At  last  I  fetched  her  a  tin  of 
Neave's  Food.  At  the  end  of  a 
month.  Jack  was  rapidly  gaining 
flesh  and  was  bright  and  happy. 
He  is  a  lovely  boy  now  and  Bhe 
declares  Neave's  Food  saved  his 
life."  And  it  did. 


/  O  trlC   r\£Q.d.CY  "    ^e  PUDhsners  °f  ^is  paper  will  be 

glad  to   have  your  criticism  and 

your  suggestions.     We  would  also  be  glad  to  have  contributions 

from  you. 

THE  COMMERCIAL  PRESS,  Limited 

51   Wellington  W.,  Toronto 
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A  Satisfied  Customer  is  the  Druggist's  Best  Advertisement 

The    Marvel  Whirling    Spray  Syringe 


IT   IS  A  MARVEL 


Gold  Medal  Awarded— Paris,  1902 
By  the  Societe  d'Hygiene  of  France 

as  the  latest  and  best  improvement  in  vaginal 
Syringes.  Particular  attention  is  called  to 
the  fact  that  by  reason  of  its  peculiar  con- 
struction the  Marvel  Syringe  dilates  and 
flushes  the  vagina  with  a  volume  of  whirling 
spray,  which  smooths  out  the  folds  and  per- 
mits the  injection  to  come  into  contact  with 
and  cleansing  the  entire  surface. 

Fully  protected  by  patents 


Has  no  rival  on  the  market,  is  well  adver- 
tised, pays  a  good  profit,  quality  guaranteed. 
The  MARVEL  is  returnable  for  exchange  if 
found  defective  and  reported  promptly. 

THE    MARVEL     COMPANY 

Sole  Proprietors 

25  West  45th  St.     New  York 

Canadian   Distributors: 

Dominion  Rubber  System  Ltd.,  Montreal 

and  all  sales  Branches 
All  Jobbing  druggists  sell  it 


Good  Equipment  Increases 
Efficiency 


Any  advertiser  of  store 
equipment  will  be  glad 
to  answer  enquiries  from 
dealers  regarding  his  line, 
while  the  editor  of  The 
RETAIL  DRUGGIST 
will,  at  any  time,  be 
glad  to  offer  suggestions 
or  supply  information  in 
regard  to  store  equip- 
ment. 


Good  equipment  in  the  store  works  for  larger 
sales  and  greater  profit.  It  is  going  to  play  an 
important  part  in  the  successful  conduct  of 
business  during  the  new  era  of  activity  we  are 
now  entering. 

Every  dealer  should  make  a  study  at  this  time 
of  his  necessities  in  the  way  of  store  fixtures 
and  business  machinery.  Our  advertisements 
offer  valuable  suggestions  in  this  connec- 
tion, while  every  dealer  should  read  the  editorial 
department  devoted  to  the  subject. 


"Swan"  Fountain  Pens 

page  suggestion  of  useful  and  pleasing  gifts 


HI  iff 


PSCL  4    in    Genuine    Ecruse    Leather   Boxes    $25.00 

The    "Swan"    Pen    and    Pencil    Set    sells    at    sight    as    it    combines 
usefulness  and   elegance.      Other  sizes  and   designs   from   $14.00   up. 


M ABIE,  TODD  &   CO.,  (Manufacturer,)  TORONTO 
LONDON  PARIS  NEW   YORK  CHICAGO 


PCL   7— S12.50. 


FACULTY  OF 
7Y  0 


